Whether it's live music, live lobster or just a
lively conversation, South Main 1s all about
hiving live.

Mixing heritage style with a decidedly
contemporary vibe, OnQue offers old style
mixed with new style, tradition blended with
avant-garde. Rediscover the dty’s most
exating new emerging neighbourhood at
Oni e,

You'll love the mix.
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OnQue in Mt. Pleasant

* Located in Mt. Pleasant, Vancouver’s hippest
street scene right next to the largest concentration
of heritage buildings in the city

* Main Street and Broadway are home to dozens
of restaurants, cafe’s and coffee shops

e The neighbourhood has the convenience of major
grocery stores and organic markets, and a coveted
strip of local designer boutiques and vintage shops

¢ Four blocks away from Mt. Pleasant Community Centre

e Commuting becomes an ease with two major bus
routes out your front door which connect to both
the Skytrain and Canada Line

e Mt. Pleasant boasts safe streets and a neighbourly
character

OnQue Architecture and Design

e Gair Williamson Architects, working in collaboration
with Francois Marchand of Ankerman Marchand
Architects, have used brick, stone and wood to develop
a conscious connection to Mt. Pleasant’s historic past

 Mango Design Company, a LEED” accredited
interior designer and building technologist

* An organic philosophy translates into a timeless
modernism based on the principles of simplicity, purity
and balance

OnQue Features

* Brick feature walls on selected homes

e Choice of two colour schemes, Classic White and
Contemporary Charcoal

* OnePlusOne design featuring a flexible bookshelf
used to convert a space into a variety of room
configurations

¢ South facing roof deck with city view

® Amenity space also functions as a meeting and
entertainment area

Features & Finishes

OnQue Finishes

e Walnut laminate flooring throughout suites

* Matte white wall tiles and jasper glazed hexagon mosaic
floor tiles

e Integrated bathroom sink-countertops, dual flush toilets
e Kitchens and bathrooms feature chrome faucets

e Kitchen and bathroom cabinetry available in matte
white or charcoal grey

¢ Undermount single bowl kitchen sinks
* Quartz kitchen countertops
e Stainless steel kitchen appliances

OnQue Security

e Lobby enterphone with security camera linked to
your T.V.

e Secure, well lit parkade

e Elevator with secured single floor access

® Pre-wired to allow for monitored security

e Secured access to amenity spaces and bicycle storage

° Comprehensive, 2-5-10, New Home Warranty Program

In a continuing effort to meet the challenge of product improvements, we reserve the right to modify or change plans and specifications without notice. All dimensions and sizes are approxi-

mate. Refer to the disclosure statement for specific details. E.&O.E.

BCCONDOS.NET




O8[}  Neighbourhood Amenities

Neighbourhood Amenities
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Specialty Services

Yoga on 7th

Tattoo Union

Banana Tans

Gaming Arena

Mount Pleasant Optometry Center
Animal Wellness Hospital
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Nuba B Budgies Burrito’s Sushi Yama On the Rivet Clothing
The Narrow Lounge B The Wallflower Pho Thai Son Salvation Army Thrift Shop
The Whip Tempest Steakhouse Caffe Barney Company of Cars
The Foundation Congee Noodle House Habit Additional Features
Nirvana Indian Cuisine Pad Thai The Cascade  Park
g Nice Cafe Three Lions Cafe Ping’s Café Mount Pleasant Elementary School
8 2 Restaurant Lounge Hime Sushi Dairy Queen Florence Nightingale Elementary School
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CmnePlusCne
Floorplans
Features

OnePlusOne

Mix your living space with
OnChie’s movable partition
to create:

OnePlusOne Office
OnePlusOne Guest

. - . COnePlusOne Bedroom \
— - - . M“ i 2 -
| e : - h
— . | p-q.__._ ey |—==="m.] & 4
s - " —_—

2 Onihie — In-a continuing effort to mest the challenge of product improvements; we
reserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statemnent for spedfic
details. E.&DE.
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Archutecturally, Onue
i5 a blend, like the
neighbourhood itself,
combining the traditional
and contemporary aspects
of the Mt. Pleasant/South
Main community.

The use of brick, stone
and wood provides a conscious
connection to Mt. Pleasant's
historic past Extensive
landscaping, a striking waterfall
feature and south facing roof
deck with lovely city and North
Shore views echo a pervasive
“green’ conscousness thatis
also a hallmark of the
community,

2 Oniue — In a continuing effort to mesat the challenge of product improvements; we
reserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statemnent for spedfic
details. E.&DE.
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This unique combination
of construction materials, the
integration of local artists’ and
artisans’ work and the structure’s
medern steel and glass accents
speak both to the communify's
roots and to a sophisticated
urban sensibility. And because
South Main embraces a mosaic
of people and cultures — artists,
voung professionals, couples,
families and retirees — OnJus
has been designed to address
the diverse needs of this exciting,
SMErging commmuruty.

GAITR WILLTAMSON
ARCHITECTS

Perhaps no one was better

equipped to design UnChe than
this architectural joint venture, e

2 Oniue — In a continuing effort to mesat the challenge of product improvements; we
reserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statemnent for spedfic
details. E.&DE.
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Que

voung professionals, couples,
families and refirees — OnChue
has been designed to address
the diverse needs of this exciing,
EMErging commurity.

| ¥

GAIR WILLIAMSON
ARCHITECTS

Perhaps no one was better
equipped to design Un(ue than
this architectural joint venture,
well-known for nimbly grafting
and inserting new architectural
elements into the existing urban
fabric of Vancouver. Working in
collaboration with Francois
Marchand of Ankerman
Marchand Architects, this project
exemplifies the attention to detail
that has distinguished many of
their former collaborations. o

2 Oniue — In a continuing effort to mesat the challenge of product improvements; we

reserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statemnent for spedfic
details. E&OE.
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Floorplans

Features

The interiors at OnQCue
capture the essence of

“heritage” warmth and
elegance while still appealing T'-_;]‘_F -

to a modern sensibility.

e
In concert with the : ﬁ_
architecture, Mango Diesign Co_has w e

created interiors rocted in the
heritage aspects of Mt Fleasant, : : -

but updated with a deddedly - —y ”
current feel This involves the use i, 1
of local, organic materials N - |
promobing a sense of warmth and

depth, materials that age gracefully i

and develop a rich patina over time o el

—wood, ceramic, slate and stone. . . -h-:"' l
'?u-r;-ln'!i'_ b ~1H .-_-.' ]
1. __:1_-;:-_‘_.. : ‘. = ¥ e =

2 Oniue — In a continuing effort to mesat the challenge of product improvements; we

reserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statemnent for spedfic
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Amenities Map

B OniChie — In-a continuing effort to mesat the challenge of product improvements; we
reserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statement for spedfic
details. E&DE.
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OnePlusOne®
Two Bedroom

Townhouse

Printable Floorplan

Printable Features

2 Onihie — In-a continuing effort to mest the challenge of product improvements; we
eserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statemnent for spedfic
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RIZE ALLIANCE

In 1991, William Lin began
assembling a team of building
experts that would not only stand
apart but would also stand for

something positive in the
development industry. Teday, we
honor this legacy by seeking out
meaningful and challenging
projects that reflect our vision.

DEVELOPMENT

A significant amount of
dﬂdnpmem revalves around
risk. One way of
managing risk is to do things the
way they have alwa].rs been done
betnrf-_{l::rappmadtmtu
develop newer, aliemative
methods that actually work

B OniChie — In-a continuing effort to mesat the challenge of product improvements; we R

reserve the right to medify or change plans and specifications without nofice. All Ize
dimensicns and sizes ars apprmnmate Eefer to the disclosure statement for spacfic

details. E&DE.
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DEVELOPMENT

A significant amount of
development revolves around
managing risk. One way of
managing risk is to do things the
wayv thev have always been done
before. Our approachis to

develop newer, alternative
methods that actually work
better. With the result that both
we and our customers benefitin

the long run.

CONSTRUCTION

We aspire to move quickly and
efficently in creabing our
developments. A major reason
we can accomplish this is by
establishing our own
construction team, a move that

2 Oniue — In a continuing effort to mesat the challenge of product improvements; we
reserve the right to medify or change plans and specifications without nofice. All
dimensions and sizes are approximate. Hefer to the disclosure statemnent for spedfic
details. E.&DE.
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Neighbourhood

Building

meﬂ'tcdsﬂtatacttmﬂkurk
"i-"'l-’iﬂltlmresl.ﬂtﬂmtbum
we and our customers benefitin

the long run.

CONSTRUCTION
We aspire to move quickly and
efficiently in creating our
developments. A major reason
we can accomplish this is by
establishing our own
construction team, a move that
outside contractors. It allows for
budgets and enhanced quality in
our operations. We look upon
every project wedoasa
testament to our brand and a
statement about our integrity

Ilﬂ' 'Iﬁ*—mi ,-—.. &
w ] |
I.
B OniChie — In-a continuing effort to mesat the challenge of product improvements; we
reserve the right to medify or change plans and specifications without notice. -’!.].1
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7th Hvenue

8th Avenue

WVISIT OUR DISPLAY SUITE _
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“Our formula for success is to avoid formulas” (read: you design your layout)

Vancouver developer Rize Alliance has come up with an
innovative idea for customizing interior decorating: mov-
able partitions. Units in its new development, OnQue, have
“OnePlusOne” partitions that homeowners can rearrange
to make a living area plus bedroom, or a bedroom and
guest room, or a bedroom and an office. (“Our formula for
suceess is to avoid formulas,” says CEO Will Lin.) The 48-

CONDOS WITH MOJO

unit condo, slated for completion in March 2011, will rise
four storeys above the intersection of Quebec and Broad-
way streets. Designed by architectual firms Gair William-
son and Ankenman Marchand, OnQue was built from
black brick, stone and wood and has steel and glass ac-

cents. A south-facing roof
deck provides city and
mountain views. Prices
start at $309,000 for
homes ranging from 567
to 1,438 square feet. Visit
liveonque.com. National Post
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MEETING PLACES

FOUR OF FIVE PARTS

building code

Demand for
better materials
results in change

MIKE HOLMES
Make It Right

we know how to build

things better, we don’t
change building code to re-
quire it. That’s a good ques-
tion. Why, when we know cer-
tain standard building meth-
ods and materials will lead
to problems in a home, do we
still keeping usingthem?

First, we need to understand
building code. Basically, it's a
set of rules that have developed
to govern the way houses are
built, to provide minimum
standards for safety. Minimum
code makes sure a house won't
fall down, that a roof will stay
attached, that a floor will hold
the weight of furniture and
people, that railings are high
enough that the average person
won't fall over the balcony, or if
a fire breaks out in a part of a
home it won't spread quickly.
To my mind, minimum code is
about minimum value, And it’s
definitely not about sustain-
ability.

Some code does relate dir-
ectly to efficiency — minimum
R-value for insulation, for ex-
ample, If we add more insu-
lation in new buildings, that
means less heating and cool-
ing costs and less demand for
energy, which is a good thing
for the environment.

Minimum isn't ideal — and
you've heard me complain
about minimum code for vears,
Hey, don’t get me wrong, min-
imum code is better than no
code,

The only way to change the
building industry is to create
demand for better products.
There was a time, years ago,
when the standard way to
lay tile in a bathroom was ce-
ment and mesh on plywood.
That was the way it had always
been done, and that’s what
contractors knew and what
homeowners expected. Then
people started to see the or-
ange Schluter produet used on
certain TV shows, Mine, for in-
stance.

The more it was shown and
the more consumers learned
about how good a product it
was, the more they demand-
ed it from their contractors.
No one even knew the name
— they'd call it “that orange
stuff” when they went to the
building supply store.

Now it’s standard (though
it’s not part of code) but every-
one knows of it. Sales of that
product and similar products
have gone through the roof.
It’s a superior produet but it
will never be part of minimum
code, It’s about doing the job
right, and about making it last
longer.

Now one of the reasons
that product is so great ties
back to minimum code. Years
ago — in the time when ce-
ment and mesh was standard
— minimum code for floors

I often get asked why, when

was 2x10-inch floor joists
under a one-inch plank sub-
floor. That was solid. But then
minimum code was reduced
to 2x8-inch floor joists under
a Ya-inch OSB (Orientated
Strand Board) subfloor, This
might be safe enough to not
let you fall through, but it isn't
as solid and your floor will
bounce. And since it bounces,
vour tiles will crack. That's
why “the orange stuff” is good

it compensates for the min-
imum code.

That’s how we need to
change building practices
for green products. You, the
consumer have to drive that
demand. It won't come from
stores and it won't come from
suppliers and it won't come
from government. It has to
come from you. Consumers
need to demand green and
healthy products.

Demand no-VOC (Volatile
Organic Compounds) paints
and staing and carpets, Use only
sustainable Forest Stewardship
Council wood and flooring.
Refuse to buy anything else, Be-
lieve me, when manufacturers
and retailers start to sell green
products, they'll produce and
stock them.

You also need to consider
lifespan. Yes, asphalt shin-
gles are less expensive than a
metal roof, but they last a frac-
tion of the time, are difficult to
recycle, ave an oil-based prod-
uct, contribute to urban heat
islands and they off-gas like
crazy. And they burn. We can
do better than that.

What about wood that's ter-
mite-, moisture- and mould-
resistant, or fire-resistant?
Shouldn't that be minimum
code? Wouldn't you pay a little
more for this type of wood so
it lasts a lifetime, or longer?

We need to stop thinking
just about ourselves and that
we want to save a few dollars
on a new roof because we're
going to sell the house in a few
vears. We need to stop build-
ing from the inside out and
start building from the out-
side in.

Spend the extra money,
have a roof that lasts a life-
time — or longer — and vour
house’s value will increase
when it's time to sell, Think
long-term, not short-term.

I once had a conversation
with the president of a build-
ing-supply store chain and I
suggested that they stop sell-
ing crap products. Why are
they selling materials that will
mould, that will rot, that are
the low end of the scale when
there is better on the market?
I told the president to sell only
the best products, the greenest
produets, They'd be the No, 1
retailer in building materials.
He then schooled me in retail:
They stock what sells. So that
means it’s up to you.

I can’t change code and
really don’t care to. Change
won't come from government.
And it definitely won't come
from builders and suppliers.
But if we all demand better,
and don't settle for erap, then
builders will start to make bet-
ter houses, If bad houses don't
sell and good ones do — you
do the math.

You have the power. Take it.
B Catch Mike in his brand-new
series, Holmes Inspection, air-
ing Thursdays at 8 p.m. ET/PT
on HGTV. For more informa-
tion visit hgtv.ca.

B Do you have a question about

home renovations? Email

mike@makeitright.ca.
Postmedia News

SHAUN BEST | REUTERS

Spend the extra money for a roof that lasts a lifetime and
vour house’s value will have inereased when it's time to sell.

({TOP) TIM FRASER FOR NATIONAL POST
Karen Daniels Morales, top, loves living at Sheppard and Yonge,
and her Spring condo, which features a Muskoka-like hangout.

YOngGE
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Why condo shoppers scout uptown
By Lauren Ferranti-Ballem

When ecomplete strangers buy into a condo building, they're in for a
big surprise. It doesn’t take long before they're going for a swim with
one of their neighbours and befriending others at the pub, on the
treadmill, or in the shops downstairs. Then it dawns on them: They've
lucked into a vibrant neighbourhood — and life is good. In a five-part
series, Post Homes takes a look at new condo communities within the
city and the meeting places that make these neighbourhoods really

hum. Part 4: Yonge corridor.

aren Daniels Morales saunters
Kduwn Yonge Street on a balmy

summer’s evening. She or-
ders an Oreo cookie Blizzard at Dairy
Queen, and meanders back up, stop-
ping at Mel Lastman Square to people
watch while she envisions cheering
on the Blue Jays and ascending the
CN Tower. She’s in love with the city,
but she’s no tourist. She does, how-

ever, hope to play tour guide to one in
the coming days — her new husband.,
It’s been a year since they were mar-
ried, and though she has made a hand-
ful of visits during this time, they've
vet to be reunited for good. He's Cu-
ban, and it's been a long, paper-lined
process trying to get him to Canada
for the very first time. In the mean-
time, Ms. Daniels Morales feathers

BRI OMNIDEORS RN ER

her — now their — new nest as she
waits, Three weeks ago, she moved
into her one-bedroom plus den condo
in Spring at MintoGardens, phase two
of a development at Yonge and Shep-
pard. She bought before she married,
as a personal upgrade of sorts to her
former home at phase one’s Radiance,
and, after six vears in the neighbour-
hood, is just as enthused about it all.

“This is an amazing place,” she says,
“Ilove that there’s great Japanese food
on nearly every corner. I go to the mov-
ies often and take a lot of walks” In
summertime, she'’s drawn to the action
in Mel Lastman Square — the bands,
the fountains and the fact that she can
sit on the steps as she's entertained.
“When my husband finally arrives,
I get to share it all with him.” They’ll
take in Jays games — Cubans love their
baseball, she says — and do all the typ-
ical touristy things. “T've never even
done this stuff — you take it for grant-
ed when you live with it for so long”

Minus the traffic, she can even
give him a feeling for cottage country

sort of. Among other amenities,
Spring and Radiance share a stunning
Muskoka-inspired water garden., Over
200 tonnes of rocks were transported
from Port Carling to evoke the north-
ern landscape, “Every summer, people
spend hours driving to nature, so we
wanted to bring it right to Spring’s
backyard,” says landscape architect
Sibylle von Knobloch, principal at NAK
Design Group. “The rocks, the wooden
decks overlooking the water and the
trees, shrubs and grasses ereate an am-
biance of tranquility that residents can
enjoy throughout all seasons.”

Back to the bustle. Just steps away,
Menkes is developing a number of
buildings, including Gibson, Luxe and
Savvy, while Tridel is adding two con-
dos, called Avonshire and Hullmark,

This is an amazing
place ... Igoto
the movies often
and take a lot
of long walks

to an already dense condo neighbour-
hood. “This corridor has been a hot-
bed for along time,” says Jim Ritchie,
Tridel’s senior vice-president of sales
and marketing. “Between Finch and
the 401 there are about 6,000 homes,
Access to public transit is the pri-
mary reason, but there’s also shop-
ping, employment and restaurants
— these are the kinds of resources
that support & community.”

And when the community gets
hungry, it meets at Moxie’s Grill, a
Calgary-based chain strong on brus-
chetta, big salads and burgers, Ms,
Daniels Morales counts it among
her favourite spots, as does Chris-
tine Haralambus, future resident of
Bravo, a boutique condo by Pember-
ton Group that’s just broken ground
on Norton Avenue, north of Sheppard
and east of Yonge. “T'll go for girls’
night out while my husband plays in
the building’s billiard room — he'll
love that,” Ms. Haralambus says.

For 23-year-old Farah Nuri, love
is what will land her at The Palm, an
HCA Architecture-designed building
that riffs off of luxury resorts in South
Beach and Dubai. At 23 storeys, the
Castle Group condo is set to break
ground this month at Yonge and
Finch, and Ms, Nuri couldn't be more
anxious. Currently living with her par-
ents in Oakville, the Ryerson market-
ing student recently became engaged
to her longtime beau and is ready to
take the next step. “T bought my suite
at the Palm like I would buy shoes,”
she admits. “I saw the ad on the TV,
the area appealed to me and I fell in
love with the concept of the condo,”
she says. The eldest daughter of pro-
tective Muslim parents, the location
is removed enough from the grit of
downtown, but maintains enough
urban edge for her fiancé. Plus, it's in
the thick of enough Middle Eastern
grocers and restaurants and sushi
joints to keep the couple well fed.

But possibly the most intriguing
reason Ms, Nuri has bought in the
spot where the Yonge subway line be-
gins: She’s also hoping this is where
her marketing career will begin. “I
have always wanted to work for Proct-
er & Gamble,” she says. As it happens,
the household-product giant’s head-
quarters are right up the street. For
Ms. Nuri, location is truly everything:
“I'm placing myself strategically,” she
says, “to determine my dreams.”

National Post
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Getting a life
Universities will be com-
ing alive with students in
a couple of weeks, but some
schools are making sure the
buildings students occupy
are living entities, too.

Okanagan College in
Penticton and Simon Fras-
er University (SFU) in Bur-
naby are among four schools
in the province participat-
ing in the Living Building
Challenge spearheaded by
the Seattle-based Inter-
national Living Building
Institute (ILBI) with the
support of the Cascadia
Green Building Council.

The buildings aim, ac-
cording to the institute’s
trademarked phrase, to be
“Socially Just, Culturally
Rich and Ecologically Be-
nign” through designs that
render them “restorative,
regenerative or merely net-
zero impact.”

Projects include the new
$28 million Centre of Ex-
cellence in Sustainable

PETER MITHAM
B.C. schools take on
living building challenge

Business in Vancouver August 17-23, 2010

Greening up: campuses across the province are embracing the Living Building Challenge sponsored by the Seattle-based International
Living Building Institute to showcase sustainable technologies and create buildings that have no negative impacts on the environment

Building Technologies
and Renewable Energy

Conservation at Okanag-
an College, a new child-care

TENGLERT
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FOR 6 MONTHS!
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centre for the UniverCity
development at SFU’s Bur-
naby Mountain campus,
the Robert Bateman Art
and Environmental Centre
at Victoria’s Royal Roads
University and the Interna-
tional Centre for Scientific
Research (CIRS) at UBC,
among others.

Underpinning the bid
to achieve certification as a
so-called “living building,”
the SFU centre will use re-
newable building materi-
als sourced from within 250
miles, rooftop solar heating
and geothermal energy and
arain-fed closed-loop water
system.

The centre at Okanag-
an College, currently under
construction and set to
open in March 2011, has set
for itself the ambitious tar-
get of using wood as the pri-
mary construction material,
targeting carbon neutrality
and a net-zero energy rating
and achieving a construc-
tion cost equal to a conven-
tional building.

The proof, however, will
be in performance.

Certification doesn’t
occur until 12 months after
occupancy, when ILBI aud-
itors can check operations
records and verify that
buildings have met the goals
set for them.

Making space

Rental apartments are seen
as stable investments, and
the latest numbers from
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Canada Mortgage and
Housing Corp. (CMHC)
indicate that rental con-
struction has been a popu-
lar option with builders this
year.

CMHC analyses have
repeatedly noted that pur-
pose-built rentals have ac-

Living buildings
include those that

are environmentally
“restorative,
regenerative or merely

net zero impact”

counted for a significant
proportion of metropolitan
Vancouver housing starts
this year.

The latest statistics indi-
cate that of 8,005 starts in
the region this year, 262
were rental units.

This is up from 201 units
in the first six months of the
year, which exceeded tal-
lies for the same period of
2009 and 2008. The five-
year average for the first-
half rental starts is 204.6
units.

The rise of rental prop-
erties has been encouraged
both by the city’s short-term
incentives for rental (STIR)
program and, in some cases,
a need by developers to de-
velop properties rather than
keep them on the books.

The latter half of 2009
saw a number of develop-
ers mulling rental projects,
though recovery in the
housing market prompted
some to build condos in-
stead (a case in point be-
ing the pending release of
Rize Alliance Properties
Ltd.’s project at Broadway
and Quebec Street, which
developer Will Lin origin-
ally suggested might be de-
veloped as rental units).

Overall, housing starts
are on track to trounce
last year’s tally of just 8,339
units.

Taking flight

Various local media were re-
cently treated to an overview
of the development planned
for Cape Roger Curtis on
Bowen Island. This colum-
nist couldn’t make it, but no
matter - it was enough to
know that the development
was proceeding.

The project is a veteran
of this column, being cov-
ered five-and-a-half years
ago when Wolfgang Duntz
of Bowen Island Proper-
ties Ltd. was preparing a
development plan for the
649-acre tract.

The community plan at
the time allowed up to 250
residential units, but Duntz
argued in favour of a low-
impact development that
could include as few as 60
units on Cape Roger Curtis.
The rationale was that the
development shouldn’t
overwhelm what everyone
was flocking to the island
to enjoy.

Duntz also pointed out
that a smaller project would
require a less intricate infra-
structure than a larger de-
velopment, and therefore be
less costly to the developer.

“Under today’s develop-
ment conditions, that would
probably be the highest and
best use,” he said of the
smaller number.

The vision is now bear-
ing fruit in the hands of the
Cape on Bowen Commu-
nity Development Ltd., a
joint venture between Van-
couver developers Don Ho
and Edwin Lee of the Trans
City Group of Companies
and Leeda Developments
Group, respectively.

The Cape on Bowen is
made up of 59 home sites of
10 acres apiece. The average
site price is $2 million. m
pmitham@telus.net
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