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There’s little doubt: Vancouver is Canada’s foremost 
real estate boomtown. Now, just as the city seems 
to have reached its peak, along comes Jameson 
House. A downtown high-rise development that 
respects both urban ecology and high-tech living, 
it’s also realty mogul Bob Rennie’s homage to the 
clout of its architects — London’s mighty Foster 
and Partners — and the rise of Vancouver to the 
international stage.
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As the city evolves, its most 

famous home seller keeps 

one step ahead of the curve

By Michael Harris

Y
ou are whom you associate with,” says Bob 
Rennie, of Rennie Marketing Systems, sit-
ting over coffee at a Hornby Street café. The 
notion is enough to make a humble writer 

feel momentarily important, considering Rennie 
has been ranked, on more than one occasion, 
among the most powerful people in town by 
Vancouver magazine’s annual Power List (he 
topped it in 2004). In a city for which real estate 
is a favourite sport — the longest-lasting love 
affair, the most guilt-inducing form of pornog-
raphy — it makes sense that a man like Rennie 
— director of sales for high-profile residential/
commercial developments such as Woodward’s, 
Shangri-La and the Wall Centre — wields so 
much authority.

Too often, our homes are sold to us as mere 
investments, not living spaces. What Rennie 
has mastered (and, arguably, invented) is the 
selling of a lifestyle, rather than a box in the 
sky. And with Jameson House, a forthcoming 
multi-purpose tower at 838 West Hastings, he 
will be pitching his sales expertise toward the 
well-heeled urbanites who desire what he calls 
“the civil side of luxury” (the ill-mannered side 
of luxury being a market already cornered by 
many other realtors).

Due to open in Fall 2009, Jameson House will 
begin at ground level with a café that transforms 
at night into a cocktail lounge. Above it will 
sprout 13 storeys of commercial space, before 
transforming again into its crowning glory: 
“residential art” on floors 14 through 37. With 
its two-storey penthouses and curvaceous “O” 
suites (because, sometimes, right angles just feel 
wrong), the development has prospective buyers 
atwittering over tank-concealed designer toilets 
and transformable kitchen counters that double 
as office space. All these goodies are provided 
by the building’s architectural firm, London-
based powerhouse Foster and Partners, in an 
uncommonly impressive amalgam of interior 
design and architecture. “It stands up to the 
best of Vancouver,” says Rennie, whose sales 
strategy is heavily enmeshed with the clout of 
Foster and Partners. For the uninitiated, these 
are the people responsible for designing the 
Millennium Bridge in London, the courtyard of 
the Smithsonian Institution, and Beijing Airport  
(the world’s largest).

Of course, the flipside to such refined taste is 
that form can often trump function. While other 
showrooms are festooned with silk orchards 
and elaborate displays of silicone foodstuff, the 
Jameson House presentation centre on West 
Pender has adopted the sort of minimalist/futur-
ist aesthetic (sleek surfaces with nothing on 

them) that implies that 
the residents of such 
digs should not indulge 
in such base acts as 
eating or using the 
washroom. The blessed 
few who are immune to 
shedding hairs or leav-
ing fingerprints will feel 
very much at ease in this 
gleaming pod.

The presentation cen-
tre includes models and 
photos of other Foster 
and Partners projects, upping by association 
the worth of the company’s first North American 
residential building. And Rennie makes sure 
those associations hold sway, tailoring his sales 
strategy to people who want “more than just a 
different shade of granite.” At Jameson House’s 
launch party, a local Mercedes dealership simul-
taneously launched the new S550, thus remind-
ing the crowd just what sort of people they are. 
Rennie isn’t selling you a place to live; he’s selling 
you a life to live.  

Still, for a six- or seven-figure condo, we might 
demand more than the real-estate equivalent of 
a pretty face; we want a meaningful relationship 
— so long as it doesn’t actually get in the way 
of that pretty face. Foster and Partners may be 
a world-class firm, but they haven’t entered the 
local market without appreciating Vancouver’s 
existing sensibilities. Jameson House will be a 
soaring glass sculpture, rooted by stone heri-
tage buildings: the existing Ceperley-Rounsfell 
building, a heritage ‘A’-list building constructed 

in 1929, will be 
restored to its original 
double-height stature, 
complete with glass 
ceiling; and the adja-
cent Royal Financial 
Building is receiving a 
façade facelift since, 
says Foster architect 
Lee Hallman, the 
interior could not 
be saved. (Hallman 
argues that “...with 
that building, the heri-

tage pretty much ends at the façade, anyway”). 
In a city where little more than tokenism is often 
paid to historic architecture, façade retention has 
come under fire of late, sparking the question: 
what do we mean by ‘heritage?’

The typical Vancouver buyer will find heritage 
qualities valuable at least as bragging rights, even 
if the designers of Jameson House had loftier 
intentions. And the Foster firm’s deference to 
Vancouver’s architectural scene does appear to 
go beyond lip service.When the Foster architects 
joined Rennie for dinner and found themselves 
in the company of local architectural guru Arthur 
Erickson, they literally bowed down before him. 
“It was so sincere,” says Rennie. “They respect 
what is here.” This ethos of respect — one that 
Erickson has devoted his professional life to nur-
turing — is an idea of buildings that stand unde-
niably and specifically in their landscape. Each 
home or office must be borne of its environment.

It’s a philosophy to which Jameson House’s 
developers, the Pappajohns brothers — who 

have a considerable track record of heritage proj-
ects — are amenable, and one that Foster and 
Partners has always maintained. “The aspira-
tions married perfectly,” says Hallman.

Jameson House also keys in to Vancouver’s 
eco-friendly self-image: the building has been 
designed “from the beginning, with sustain-
ability in mind,” says Hallman. It’s an initiative 
that, aside from appealing to the PC sensibilities 
of Vancouver’s hippie-cum-yuppie consumer, 
also makes good financial sense. The building’s 
mixed-use nature allows for myriad energy-sav-
ing initiatives: rooftop gardens align with the 
dream of local landscape designer Cornelia 
Oberlander, who envisions a city in which the 
footprint of every building is replaced with 
green space on its rooftop; and an independent 
generator for the development will be powered 
by an as-yet-undetermined alternative fuel. 
Jameson House is even aerodynamic, a handy 
trick that Hallman says “increases the livability 
of balconies.”

One final ecological bonus: the coolest parking 
lot the West Coast has ever seen. Jameson House 
snubs its nose at old-fashioned “people” valets 
— why go for humans when you can install 
really big machines? Two auto-valets will shuttle 
vehicles into compact storage for the building’s 
residents and office workers, to be retrieved at 
the swipe of a card (the entire process takes 90 
seconds). “It’s something that came out of need,” 
admits Hallman, citing the limited square footage 
that would have made a conventional parking 
lot too cramped. But this automated car park 
— the first of its kind on the continent — is now 
considered an eco-friendly (and safety-minded) 
asset. Rennie says worries over mid-morning 
retrieval congestion are unfounded since “this 
demographic, they don’t all go to work at the 
same time.” (Two floors of conventional parking 
will also be made available.)

Such innovative measures, and the crowded 
downtown core that necessitates them, are signs, 
to Rennie, of Vancouver’s imminent rise as an 
internationally competitive city. Its real-estate 
boom certainly points in that direction, even 
while detractors grumble about a soon-to-be-
bursting bubble. Rennie, perhaps predictably, 
has a more optimistic vision. “It’s all in balance,” 
he says of Vancouver’s growth. “We’re Canadian, 
so we want it to be a bubble. We don’t accept 
success easily.”

Of course, the residents of Jameson House, 
who will pay between approximately $500,000 
and $4.75 million for their slices of Foster pie, 
will most likely be acclimatized to success 
already. The staffers at Jameson House’s presen-
tation centre clam up if you ask them for the final 
selling price of the one penthouse suite that has 
sold. Rennie has no such qualm: “$5.4 million,” 
he says, smiling, before ducking down Hornby 
Street, reaching for his cell phone. 

If you are, as Rennie says, whom you associ-
ate with, then Vancouver just gained a 37-storey 
social ladder. A ladder that is currently 60 per 
cent sold out. 

In Vancouver real estate, the future is now
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Bob Rennie (left), of Rennie Marketing Systems, and Foster and Partners architect 

Lee Hallman, at Jameson House’s minimalist/futuristic presentation centre.
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At Jameson House’s launch 

party, a local Mercedes 

dealership simultaneously 

launched the new S550, thus 

reminding the crowd just 

what sort of people they are. 

Welcome Wagon
Bridal Showcase

  Place: Plaza 500 Hotel
   500 West 12th Avenue
   Vancouver
  Date: May 29th, 2006
  Time: 6:30 p.m.

FREE ADMISSION
Features: •Exciting Door Prizes

•Fashion Show •Special Displays
•and a GIFT BAG FOR EVERY BRIDE

For your free invitation, please call:
Lillian at 604-931-1348

or register on-line at 
www.bridalshowcase.ca

Sponsor tables available

Planning a Wedding?

The bride and guest are invited to 
a free bridal showcase 
presented by 

Urban Chic Floral Shop
150 - 510 Nicola St. 604-602-8729
At the water at the foot of Broughton St.
Close to Coal Harbour Community Centre

www.roadesigns.com Taxes/delivery not included

ROA FLORAL DESIGNS 

Beautiful
Professionally 
Designed quality
bouquets from $25
Modern styling or 
handsomely traditional.

Choose from 
Ecuadorian Roses, 
Stargazer Lilies, 
Sunfl owers,
Orchids,
Casablanca Lilies,
Lisianthus,
Peonies,
Calla Lilies and 
so much more.

Call in or drop in and we can 
create while you wait. Special 
extended hours to get your order 
in. Thurs.–Sat. 10-6, Sun. 10-5

Mom
To 

withLove...
Event and Wedding Floral Planning to actual placing

Consultative & Professionally Trained
Also available are unique gifts from soy candles, 

specialty hand lotions to modern glass or porcelain platters







Seattle Daily Journal of Commerce Online

April 19, 2006
Forget the valet, let a robot park your car

By JOHN C. RYAN

Journal Staff Reporter

England's Sir Norman Foster, winner of the Pritzker Architecture Prize, is known for his bold
designs, like London's bullet-shaped Swiss Re headquarters. Londoners quickly adopted the
football-like tower as a city icon, dubbing it the Gherkin.

When Foster and Partners' first mixed-use residential building in North America, called
Jameson House, opens in Vancouver, B.C., in 2009, the curvaceous structure will also feature
an unusual innovation deep in its bowels. The 37-story tower will sit atop a robotic parking
garage that will park your car for you.

Believed to be the third in North America and the first on the West Coast, the computerized
garage will accommodate 230 vehicles. Drivers will pull their car into one of two transfer
stations, each about the size of a two-car garage, and walk away. Once outside the station, the
user swipes a card to close the station's door and activate the automated system. Sensors will
measure the car and its wheels to determine where to place four forklift-like prongs that will
carry the car to a parking space on one of five floors.

To leave, a driver will swipe a card and wait 90 seconds while the robotic system retrieves
the car.

Popular in Europe, Japan

Images courtesy Jameson Development Corp.
Jameson House in Vancouver, B.C., will use an automated parking system similar to the one in this European garage.



Automatic parking garages are common in Europe and Japan, where land costs are high and
public tolerance for large parking structures often low.

Only two are known to exist in the United States: at the Summit Grand Parc apartments in
Washington, D.C., and a 300-stall municipal garage in Hoboken, N.J.

Vancouver architect Walter Francl, who is collaborating with Foster and Partners on the
building, said the site's space constraints led to the unusual parking system, with cars parked
densely in spaces visited by humans only for the occasional system maintenance.

“You don't have to provide the maneuvering spaces like ramps and drives. We saved a
considerable extent of excavation,” he said. “It saved us probably 2 to 2.5 levels of parking.”

Jameson House will preserve and incorporate two historic buildings, the 1921 Ceperley
Rounsfell Building and the facade of the 1929 Royal Financial Building. Excavation will
have to proceed carefully beneath the old structures. The city of Vancouver is allowing the
new building to go taller in exchange for the historic preservation effort.

“Scale-wise, this is an aggressive building,” Francl said.

“It's an enormous amount of density being put on the site,” said Donald Luxton, president of
the nonprofit preservation group Heritage Vancouver.

“I wouldn't say it's perfect,” he said, but “the preservation community is certainly happy
about it.”

Uses less space

Francl declined to say how much the parking system will cost or name the company
providing the parking technology since negotiations are under way. He said the system will
allow “considerable savings” because the five unoccupied parking floors won't require the
ventilation or safety measures that occupied floors would.

Dale Denda, research director at Parking Market Research Co. in McLean, Va., said he rarely
sees automated systems costing less than $20,000 per space.

“Automated parking is at least 20 percent smaller by volume (than standard parking
structures) and very often approaching 40 percent,” Denda said.

Francl said the system has other obvious advantages. “Nobody gets to the vehicle, there's no
problem with theft,” he said, “and you don't have to, as a woman at midnight, go down to
level six below ground where you might not want to be.”



The building-code hurdle

If they're so popular overseas, why haven't robotic “parkades,” as parking garages are known
in Canada, taken off in North America?

“Land's been relatively cheap, and sites have been relatively easy to work on,” Francl said.

“It's not for lack of market interest,” said Denda. “It has largely to do with building code
problems.”

Jameson House will open in 2009.



He said local building-code authorities don't have a pigeonhole to fit robotic garages into yet.

“Is it a warehousing thing? Is it an occupancy? Is it a Ferris wheel?” he asked.

“They're very conservative,” he said of building code authorities. “If it doesn't fit in the code,
it doesn't get built.”

Francl said Vancouver has no bylaws to deal specifically with automated parking systems.

“There will be a variety of building code interpretations and equivalencies required,” he said.

Jameson House's marketers highlight the building's sustainable features and say the 37-story
tower will consume as much energy as a typical 12-story structure. The tower will even have
its own power plant to cogenerate both electricity and heat for space heating and hot water.

Yet the building's designers may have shortchanged one parking feature that could have
boosted the building's greenness: city of Vancouver permitting staff faulted the building for
not meeting city standards for bicycle parking.
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Big-name architects are all the rage in condo development.
Now what will thev do for Vancouver? ev LAUREL wELLMAN
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Hong Kong's Chek Lap Kok
Airport  was designed by U.K.

archi tect  Norman Foster .  Next ,
Jameson House in Vancouver.
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:i, STYLE + substance

Top: The Mil lennium Bridge ( left) and
British Museum Great Court (right) by

Norman Foster. Bottom: The Chatham,
in New York by A.M. Stern.

T L ^ F  - ^ , ,  L ^  ^ L ^ . , .  - t  
e h : n s pU g  a U U U L  L U  ! r r u . , 6 L ,

"What we've noticed is rhe develop-
ers who are comingto us are not look-
i n o  f n r  m : i n q t r o a m  q n l r r r i n r c "  c : r z c

architer-r Ma-k Ostnr nf \/ancouver's

Ac ron  Os tn r  A rch i t pe tq  "Thp r r ' r c

, , - i - -  i ^ ^ ; ^ *uslnB oesrgn as an opportunrry to
disLinguish what rhey're doing."

Ava" r t  parde  cnrdn  rowers?  Not_ _ ' * _ _ ' b * ' * '

n 1  1 i 1 - p - 1 1  1 1  1 l p  d o q i m  h a r  :-  ___-__ __- .b_ ._* -  - tppears  Lo
be r ising. On a recenr Sarurday.
wor r ld -he  h t tver .  f lneked to  the

U n  ' n n  n ^  - -  - ^ - 1 y 6  1 1 7 l p 7 pJ O r r l C J U r l  i  l u u J g  J d l c J  L q l L - ^ - ,  . . - . _ . _

wooden floor-plan models were taste-
fu11y kitted out with tiny Le Corbusier
chaises and miniature, monochrome

renderings of classic modern art.
The big-name archirecr behind this striking new tower is Norman

Foster-rhe Pritzker Prize-winning modernist more famousiy
-psnnn<rhlp fnr nrnipers l ike London's Mil lennium Bridoe. Hono
Konq's Chek T.an Knk airport and the Great Court at the British
Museum. Meanwhile West Vancouver's forthcoming Water's Edge
is the work of Robert A.M. Stern. whose previous projects include
two Euro Disney hotels and the town of Celebration, Florida. And
Arthur Erickson, who needs no introduction, has designed a sinu-
ous condo tower that will soon rise on Concord Pacific Place.
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Automated parking garage North American first 

 

Friday, August 18th, 2006 

Other 

A downtown Vancouver residential tower will boast North America’s first 

automated, non-pallet parking farage. 

Jameson House, an exclusive, 37-storey glass tower with a completion date 

of 2009, will incorporate a European system that automatically parks a 

car without driving it. 

Residents will pull into a transfer station, leave their car and lock it, 

then swipe a card to activate the system. A mechanized shuttle takes the 

car and parks it in an open sopot in the five-level, 230-spot garage. 

When the driver wishes to leave, the system retrieves the car in as little 

as 90 seconds. The building will also include two levels of conventional 

parking. The builders claim the system saves time and space and increases 

security for both owner and vehicle. 

 



Inimitable downtown: Cultural, environmental 

sensitivities guide Jameson House design 

Saturday, April 1st, 2006 

Sun 

Jameson House promises to be a high-rise 
condominium the likes of which Vancouver 
has never seen before. 

It is being designed by architects from the 
prestigious London-based firm of Foster and 
Partners, which is recognized around the world 
for designing environmentally friendly 
buildings — many of which are considered 
landmarks. 

According to an article in Dwell magazine 
(Sept. 2005) principal architect Norman Foster 
has “arguably made the biggest architectural 
mark since Sir Christopher Wren” on the 
British capital. 

Some of London’s most noticeable projects by 
Foster and his team include the arch of the new 
Wembley Stadium, the Swiss Re headquarter, 
London’s city hall, the Canary Wharf 
underground station, the faculty of law at the 
University of Cambridge and the 
transformation of Trafalgar Square — where 
closure of the north side of the square to traffic 
has brought about the creation of a new public 
terrace. 

Besides Britain, the firm’s work can also be 
found in Scandinavia, The United States, 
Japan, Malaysia, Saudi Arabia, Australia and 
China. 

In China, members of the practice are currently 
designing the new terminal at Beijing 
International Airport, which will become the 

 



most advanced technical and environmental 
airport ever built. 

The firm has won more than 300 awards of 
excellence and Foster himself is the recipient 
of architecture’s highest honour – the Pritzker 
Architecture Prize Laureate in 1999. 

So, what brings such a prestigious firm to 
Canada for the first time? The answer is the 
building of a green tower in downtown 
Vancouver that will combine heritage 
preservation. 

The mixed-used residential proposal was first 
submitted to the city’s planning department in 
the fall of 2005 and in one of the quickest 
design acceptance decisions by the city for a 
project this size received the go-ahead this 
week. 

The plan calls for a structure that will generate 
some of its own power, and have the city’s first 
water recycling system in a high-rise tower. 
The aerodynamically shaped building is also 
being designed to LEED (Leadership in Energy 
and Environmental Design) gold standards. 
The shape of the building takes advantage of 
local winds for natural ventilation and angled 
to get the maximum heat and cooling from the 
sun and shade. 

The plan also calls for the full restoration of 
the heritage A-listed Ceperley Rounsfell 
building and the retention of the B-listed 1929 
Chamber of Mines. 

In what will be an engineering feat, the 
Ceperley building will be suspended at one 
point during construction to allow the building 
of an underground parking lot in the tight city 
block space. 

The architects also made efforts to ensure the 
two-storey high heritage buildings would not 

 

Jameson House high-rise residences will vary 

in size from 600 square feet to 3,350 square 

feet and will be priced from $600,000 to $2.5 

million. Photograph by : Ian Smith, Vancouver 

Sun 
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be dwarfed by the office/condo tower by the 
lower building, which is primarily office space, 
having a setback. 

“Vancouver is ready for a legacy and they 
wanted to associate their building with being a 
landmark for the city,” says marketing 
spokesman Bob Rennie. “With Jameson House 
the developer is keeping the heritage retail in 
the lower part [providing new office space] and 
we are selling floors 14 to 37 as condos.” 

Rennie says the Foster group was the obvious 
choice to develop what promises to become a 
symbol of place for the city because of its past 
work blending important heritage buildings 
with contemporary architecture. For instance, 
the Great Court at the British Museum and the 
Reichstag (now German parliament) in Berlin 
are both good examples of the design team’s 
interventions in historical buildings. 
 
“There’s a precision that goes into a Foster 
building and they [the developers] wanted to 
bring that precision to Vancouver . . . from 
sustainability to achieving maximum views to 
achieving a cost efficiency,” says Rennie. 
 

Jameson House won’t be opening its doors for 
occupancy until 2008, but Rennie says it may 
be earlier. 

“Construction starts in September and normally 
it’s a 20-month period, but they are saying 26 
months, so it [occupancy] could be earlier. They 
don’t want to make false predictions [hence the 
conservative occupancy date],” says Rennie, 
adding the total design from the exterior to the 
interior is what stands out. 

“Not one corner has been overlooked. There’s 
a real balance to the building. They wanted to 
do something that was completely different 
than what has been done before and there is an 

Photograph by : Ian Smith, Vancouver Sun 
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absolute difference,” says Rennie.  

The sleek, contemporary and seamless bathrooms, in particular stand out as being 
unusual. As the press kits states, “the design of the bathroom is so pure it practically 
disappears.” The built-in vanity wall, concealing large cabinets, are behind mirrors, 
that open easily to the touch. Below the mirror buyers have a choice of either a glass 
or stone finish that illuminates the shelf countertop that runs the entire length of the 
bathroom. There is an under-mount tub with matching stone deck to the floor and a 
separate frameless glass walk-in shower with a stainless steel floor. 

Other design highlights include overheight, nine-foot ceilings, imported Italian 
travertine “osso” stone or wide-plank oak flooring throughout the living spaces (the 
bedrooms will have high quality carpeting). 

The kitchen cabinets, also designed by Foster’s team, comes in three finishes — a 
polished white glass finish, dark charcoal or a warm oak. In some suites the kitchens 
will feature a glass-topped, cantilevered island countertop that can be lowered or 
raised for bar seating or dining. 

Amenities include 24-hour concierge service, a video entry system that allows for the 
screening and identification of guests, restricted floor access for residential elevators, 
membership to nearby Terminal City Club and a media room, large boardroom and 
strata meeting room will also be available at Jameson House for residents. 

NEW HOMES PROJECT PROFILE 

Jameson House 

Presentation Centre: 830 West Pender, Vancouver 

Hours: Noon – 5 p.m., Saturday – Sunday 

Telephone: 604-339-0707 

Web: jamesonfoster.com 

Project size: 131 high-rise homes 

Residence size: 600 sq. ft. – 3,550 sq. ft. 

Prices: $600,000 – $2.5 million 

Developer: Jameson Development Corp. 

Architect: Foster and Partners 



Interior design: Foster and Partners 

Tentative occupancy: Summer, 2008 

SLEEK KITCHEN, BATHROOM FEATURES 

European high style will surround buyers of the luxury condominiums at Jameson 
House – the first Canadian project by the internationally respected, London-based 
architectural firm Foster and Partners. 

The firm is also responsible for the interior work, like creating the sleek white kitchen, 
above. It features a line of kitchen cabinetry called “Place” by Foster and Partners for 
Dada, Italy. The kitchen comes in three finishes, with an island in some of the suites. 
(The islands are multi-functional and have a cantilevered top that can be adjusted to 
work either at the bar or dining level). The kitchen colour choice shown here is “cool 
white” in polished white glass with a travertine stone floor. The cabinets feature 
tilt-up storage and a custom stainless-steel workplace. The natural-gas cooktop also 
has a high-tech vanishing hood, above right, while the sink, above, stands out for its 
chef-style Dornbracht fixtures. But despite the high-tech appliances, which also 
include a built-in stainless microwave and integrated Sub-zero refrigerator and freezer, 
what stands out most about the kitchen is its glass backsplash that appears to glow. 
The Foster-designed bathroom, below, also has a luminous glow thanks to the glass 
and stone finishes used. The wall-hung basins are simple in design and handsome 
beside the under-mount tub with a matching stone deck and surround. There is also a 
separate frameless glass walk-in shower with stainless-steel flooring. 

© The Vancouver Sun 2006 

 



Jameson House condo project at 838 West Hastings 

tries to dig itself out of a hole 

Thursday, March 5th, 2009 

Court gives Jameson House developers two months to raise more 

money 

Derrick Penner 

Sun 

Attempts to refinance and resurrect 

construction of the landmark 

Jameson House condominium project 

in downtown Vancouver are alive 

until at least April 30, although a 

group of pre-sale buyers is fighting 

the process in a bid to get out of 

their contracts and recover their 

deposits. 

B.C. Supreme Court Chief Justice 

Donald Brenner on Wednesday signed 

an order allowing Jameson House 

developers to secure $6 million in 

interim financing to start work on 

the 37-storey tower’s parking 

garage. 

Brenner also extended until April 30 

the developers’ court protection 

from creditors under the Companies 

Creditors Arrangement Act allowing 

them to try to replace the 

construction financing they lost 

last November when a key lender 

pulled its support for the 

$180-million tower. 

“I’m satisfied [the developers] 

are making reasonable progress,” 

 

A view of the financially strapped 

Jameson House condo development at 

838 West Hastings in Vancouver shows 

the back of the Ceperley Rounsfell 

building suspended above an 

excavation for a new parking garage. 

Photograph by: Jenelle Schneider, 

Vancouver Sun files 



Brenner said about the developers’ 

attempts to shore up their financing 

and put construction on track for a 

Dec. 31, 2010, completion date that 

would satisfy terms of the 

project’s pre-sale contracts with 

buyers. 

And keeping those pre-sale 

contracts in place, John Sandrelli, 

the developers’ lawyer argued, is 

essential for refinancing the 

project. 

The 1921 heritage building is 

supposed to be part of the finished 

building design, above right. 

Photograph by: Jenelle Schneider, 

Vancouver Sun files 

 

But a substantial minority of those buyers, initially enamoured of Jameson 

House’s design by world-famous architect Norman Foster, petitioned the 

court on Wednesday not to allow a continuation of the developers’ court 

protection so they could try to rescind their contracts and get their 

deposit money back. 

Diana Becker, one of the buyers who fell in love with the Jameson’s design 

and specifications, said she and others have lost confidence that the 

developers, Vancouver‘s Pappajohn family under the name Jameson House 

Properties Ltd. and Jameson House Ventures Ltd., can deliver the project. 

“I clearly believe the reason the building didn’t go forward [although] 

it had all the components of being a beautiful building, a landmark 

building for the city of Vancouver, was because the developers did not 

have the capital required,” as they stated in the project’s disclosure 

statements, she said. 

Michael Bertoldi, the lawyer acting for a number of the buyers, argued 

that after four months of trying to come up with a plan to carry 

construction forward, his clients didn’t see enough evidence that a plan 

was even possible. 

The developers halted construction when the project, on Hastings Street 

between Hornby and Burrard, was a hole in the ground. A unique truss 

structure holds a two-storey heritage building, being restored as part 

of the project, suspended in mid-air. 

Becker is also skeptical that the luxury tower can be delivered as promised 

within its now approximately 18-month timeline for completion.”It’s 

never been done before,” she said. 



But Brenner’s decision noted the buyers’ deposits made were held in 

trust and protected, and they had binding contracts that give the 

developer until the end of 2010 to deliver on them. 

Brenner said the purpose of the CCAA is to allow a company time to work 

with its creditors on a plan to carry business forward, and at this point 

the Jameson’s creditors are co-operating with a plan. 

Sandrelli, the developers’ lawyer, said they hope to have a plan complete 

by the beginning of April that would be approved by the end of April. So 

far, he said, four key creditors in the project’s consortium of lenders, 

have not opposed measures proposed for the plan. 

Reports to the court from the Jameson project’s CCAA monitor, Ernst & 

Young, said the developer had reached an initial agreement to bring 

another developer, Bosa Properties, in as a partner in the project. 

A definitive agreement, to be finalized within the extended protection 

period, would see Bosa acquire an equity interest in the project, take 

part in management of construction, offer guarantees to the senior 

construction financiers and fund part of a subordinate loan that would 

add to the financing needed to resume construction. 

© Copyright (c) The Vancouver Sun 

  

 



Jameson House developers win restart approval 

 

Friday, June 12th, 2009 

Derrick Penner 

Sun 

Developers of the high-profile Jameson House condominium project in 

downtown Vancouver won court approval on Thursday for a plan to 

restructure and get construction back on track. However, B.C. Supreme 

Court Chief Justice Donald Brenner’s decision came despite the objection 

of presale buyers in the 37-storey tower, who argued that they should have 

been given the right to change their minds about their purchases. 

Jameson House developers sought court bankruptcy protection last November 

when a major lender pulled out from its consortium of financiers. The tower 

was designed by world-famous architect Norman Foster, and attracted some 

high-profile attention until the financing fell through. 

© Copyright (c) The Vancouver Sun 

This entry was posted on Friday, June 12th, 2009 at 12:00 pm and is filed under Real 

Estate Related. You can follow any responses to this entry through the RSS 2.0 feed. 
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Jameson House will take you a step above 

Sunday, April 2nd, 2006 

Are you ready for robotic parking? Your car will be hung by 

its tires 

Jeani Read 

Province 

 

Jameson House has wide-open living space on the 14th to 37th floors of 

a downtown building. Photograph by : Wayne Leidenfrost, The Province 

Downtown Vancouver rocks more than any of us ever thought it could. 

Today, spots that might once have been considered too downtown — like 

Jameson House’s 800-block West Hastings address — have hopeful waiting 

lists of buyers, says condo czar Bob Rennie. 

That’s because that too-downtown Jameson House location has an Urban Fare 

opening two-and-a-half blocks west, the new seawall close by, the Terminal 

City Club across the street and the SkyTrain a block away. 

“It’s all of a sudden very convenient,” says Rennie. “Our inadequate 

highway system has forced us to live where we work — and created an 

animated city,” he says. “Our city is so livable.” 

We asked Rennie what else besides great location makes Jameson House hot. 

Q: What’s special about the project? 



A: “Foster and Partners [architects] have a reputation for heritage 

restoration and contemporary design. Here, they will do a heritage reno 

in and out of [neighbouring] Ceperley House and the Mining Museum, keep 

high-end retail on the street and [several] floors of office space. And 

then there are 132 great condos. These places are right off the dial. 

They’re very minimal. It’s so sexy.” 

Q: What are people liking? 

A: “[Jameson House] is attracting people with an appreciation for 

architecture, an absolute esthetic precision. Buyers have known [Jameson] 

was coming up, and have been waiting for it. Also, it’s a completely new 

definition of condominium. We can’t keep producing the same product, so 

just when you think you’ve seen it all, you find something like this.” 

Q: Details? 

A: “The kitchens are from Italy, an extremely minimal design, the upper 

cabinets an opaque white glass, the floors a travertine [stone] right 

through the living area and out to the deck. The island becomes very 

important in terms of the great room. In the larger suites both ends of 

the island are on hydraulics so you can lower them for kids or office space, 

or raise them. There’s in-floor radiant heat, so no baseboard heaters. 

The rooms are so big the gentle curve of the walls does not interrupt the 

living space. There are three sizes of kitchens, three choices of colour 

scheme. The bathrooms come in four sizes, very modular.” 

Q: Amenities? 

A: “With ownership comes a membership in the Terminal City Club across 

the street.” 

Q: Parking? 

A: “It’s a first for Canada — robotics parking. Your car is whisked 

away on a conveyor belt. It’s lifted by the tires. It’s so smart. These 

are all over the place in Europe — we’re behind the times. But not any 

more.” 

Q: Selling? 

A: “We’re previewing, with sales starting mid-April.” 

Q: Occupancy? 



A: “Fall of 2008.” 

QUICK FACTS 

JAMESON HOUSE 

What: 132 units on 23 floors 

Where: 838 West Hastings 

Developed by: Jameson Development Corporation 

Sizes: 598 sq. ft.-3,200 sq. ft. 

Prices: $450,000-$5.35 million (penthouses) 

Open: Noon to 6 p.m. daily except Fridays at 830 West Pender St., 

604-339-0707 

© The Vancouver Province 2006 

  

 



Let the property games begin, Bob Rennie 

encourages brokers 

Saturday, March 27th, 2010 

‘World loves Vancouver . . . a very safe place to invest . . . 

to park money’ 

Barbara Gunn 

Sun 

 

Bob Rennie, in the Jameson House sales centre earlier this week. 

Photograph by: Arlen Redekop, PNG, Vancouver Sun 

The thousands of international visitors who came to Vancouver to take in 

the Winter Olympics may have come and gone, but investors in many parts 

of the world won’t soon take their eyes off the real estate in the city’s 

core. 

That was the message delivered this week by the veteran organizer of 

new-home project sales and marketing campaigns, Bob Rennie, to a gathering 

of about 250 real estate agents in the Jameson House sales centre on West 

Pender. Jameson House is a 37-storey residential tower that was stalled 



during the height of the recession when it suffered a loss of financing, 

then headed to the courts for restructuring. 

The Games, Rennie said in a 10-minute state-of-the-market address, made 

Canadians feel “unbelievably positive” about themselves, a feeling 

that’s reflective of the way offshore investors view downtown Vancouver 

real estate. 

“I don’t think, as positive as I am, that I understand how [much] the 

world loves Vancouver,” he told the group. “It’s a very safe place to 

invest, it’s a safe place to park money … Yes, we went through a 

nine-month downturn, but from last September, it’s been pretty amazing. 

If you have a house listed for $1.6 million on the westside, you just wait 

until Sunday and you count the offers you’re going to be presenting. That 

doesn’t happen anywhere else in North America.” 

Rennie reminded the agents, however, that when it comes to international 

demand, there are two distinct real estate markets in the Lower Mainland: 

the market in the suburbs and Fraser Valley, where there is “a constant 

supply of products, predominantly based on local incomes,” and the market 

in the city core, the one fuelled by outside sources. 

“We have China,” he said. “I don’t think we understand how much 

they’ll follow the entrepreneurial footsteps of Hong Kong — out of Hong 

Kong and into Vancouver — especially given the turmoil of America. In 

America, everybody is nervous. 

“If you look at the market of downtown Vancouver, the westside markets, 

and markets with constrained land supply and constrained inventory — 

that’s where outside eyes [are focused], whether it’s China, whether 

it’s Korea, whether it’s Europe … I don’t think until six months before 

the Olympics we really saw Russian money here. It’s coming.” 

Bosa Properties’ Jameson House, a condominium development designed by 

world-renowned architect Norman Foster, represents one of the last luxury 

developments likely to be erected downtown, Rennie told the group. 

“Look at Jameson House — it’s like waterfront: it’s an eroding 

market,” he said. “We’re just not going to see a lot more of it. I think 

that the luxury market is sort of capped at the amount that’s coming on.” 

Jameson’s loss of financing in the fall of 2008 was followed by a struggle 

to restructure under court protection from creditors. One condition of 

the restructuring was that the project’s pre-sale contracts be held in 



force, even though a number of buyers had fought for the right to rescind 

their deposits and get their money back. 

Of the 138 Jameson homes, 34 remain available. 

Rennie told the gathering that the recent downturn has created a “new 

economy” — and that’s created a new, more conservative mindset for 

consumers. 

“In the old economy … we were going to have more and more and more, and 

retire earlier. Now we’re going to have to work a little longer. I forget 

who said this, but it’s no longer about the return on my investment, it’s 

the return of my investment.” 

Also changed is Rennie’s thinking about mortgages, given recent 

predictions that interest rates may be heading upward in the coming 

months. 

“What I’ve been telling everybody with more than one property is, over 

the last two to three years, float,” he said in an interview. “Over the 

last year to 18 months, we’ve been saying you should lock in half your 

portfolio for five years and let half of it float. 

“And now we’re telling everybody, go take five or seven years because 

the buyer that’s buying with the minimum 25-per-cent down, or even 

10-percent down … can’t afford the risk. So go lock in. Rates are 

extremely low right now, and we’re urging everyone that’s buying in a 

pre-sale: go lock in your mortgages now. I don’t think we should gamble 

with our principal residence.” 

Interest rates may represent a guessing game, but so too will be the 

effects of the looming harmonized sales tax, set to take effect on July 

1, on residential purchases, Rennie suggested. 

“It’s how the offsets, how the developers are going to pass those through 

to the consumer, and I don’t think everybody’s figured that out yet,” 

he said. “We just have to see how things move along. is it going to be 

that people are going to buy seven-per-cent more, or will they just buy 

seven-percent-less household?” 

© Copyright (c) The Vancouver Sun 

 




