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FIRST-TIME 

HOME BUYER 

SEMINAR
Although the seminar is free to attend, GVHBA encourages attendees to 
bring a non-perishable food item to donate to the Surrey Food Bank.

Register for this seminar online at www.gvhba.org or call 778-565-4288

Tuesday, March 22, 2011
Sheraton Vancouver 
Guildford Hotel, Surrey
Seminar will take place from 7 - 9 p.m. 
Attendees are invited to arrive at 6 p.m. to get a wealth 
of information on new-home developments, mortgage 
information and other homebuying information.

…and now New Local Home 
is on Facebook…

!
Branch of BC housing

MARCH 3/2011

…Designers showcase talent. Six suites are on display at this South Surrey village (see 
below). Inside, the GVHBA is gearing up for its annual seminar for first-time homebuyers.  [2]

Morgan Crossing village

TRICIA LESLIE

A winner has been crowned in Morgan Crossing's 
B.C.’s Best Young Designer competition.

Judges chose Vancouver’s Daniel Meloche from a 
group of six finalists who competed for the title and 
grand prize by designing a suite at South Surrey's 
Morgan Crossing village.

Meloche, a graduate from the Art Institute of Van-
couver, is currently an interior designer and project 
co-ordinator for Northland Properties.

“I am overwhelmed and thankful for the honour 
of being named B.C.’s Best Young Designer,” Meloche 
says.

“The competition was not only a great test of skill, 
but also a test of strategy in orchestrating my design 
vision on budget and on time.”

Kari Henshaw, one of the contest judges and a 
principal at Insight Design Group, notes the judges 
were looking for the designer that captured their 
target market while remaining true to his or her indi-
vidual design aesthetic.

“It’s a tough balance to achieve, and Daniel ac-
complished it with thoughtfulness, cleverness and a 
well-executed design,” she says.

In his suite, Meloche favoured a clean, contem-
porary design style with striking pops of colour and 
strong lighting elements. As his prize, Meloche will 
choose either an all-expenses-paid trip to New York 
to attend the renowned Architectural Digest Home 
Design Show or the cash equivalent.

Meloche says the effort was worth it.
“There was nothing more rewarding than the final 

result, and the reaction of people who came through 
my suite.”

The public chose a different winner: Burnaby's Jo-
anna Kado won the Fan Favourite category with her 

suite, which featured warm colours, urban influences 
and layers of textures. Kado will receive a $2,000 
prize.

The public can still view the furnished design suites 
every Saturday and Sunday until March 20; Meloche 
will be on-site each weekend from noon to 3 p.m. to 
offer general design advice to people who tour the 
suites.

All of the finalists’ suites are now available for 
sale and, until March 20, new purchasers of Morgan 
Crossing homes are eligible for a complimentary two-
hour design consultation with Meloche or Kado.

Visit www.morgancrossing.ca for more informa-
tion.

Design contest suites unveiled at South Surrey’s Morgan Crossing remain open for public viewing until March 20

‘B.C.’s Best Young Designer’ crowned

Vancouver's Daniel Meloche in the Morgan Crossing suite he designed, which earned him the B.C.'s Best Young Designer title.

S ix interior design competition fi-
nalists have finished their inspired 
creations at six Morgan Crossing 

homes. Vancouver-based Daniel Meloche 
won the grand prize, while Burnaby's 
Joanna Kado (bottom right) took in the 
most votes from the public to garner the 
Fan Favourite award. “I am overwhelmed 
and thankful,” Meloche says.
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Home Warranty provided by

Buying your first home can be a daunting 
process.

There are several diverse factors to take into 
consideration when making such a significant 
purchase, especially in Metro Vancouver, 
where the housing market is like no other.

Local first-time homebuyers likely have 
several questions before purchasing their first 
dwelling, including queries about location, 
what style of home best matches needs and 
financial resources, what mortgage options are 
available, legal and tax considerations, how 
the homebuying tax credit works and what's 
involved with condo pre-sales.

These questions and others will be answered 
by a panel of experts at the Greater Vancou-
ver Home Builders' Association’s 17th annual 
First-Time Home Buyers Seminar March 22.

“Our experts will help first-time buyers 
investigate all available options and key issues 
before they take that critical first step onto the 
property ladder,” says GVHBA president and 
CEO Peter Simpson.

Canada Mortgage and Housing Corpora-
tion senior market analyst Robyn Adamache is 
among the many notable speakers who will be 
at the event, all of whom will address common 
concerns faced by first-time homebuyers, from 
finances to home warranties.

“Real estate continues to be a hot topic in 

this region, so the attendance is expected to be 
as many or greater than the 750 young people 
who attended the seminar last year,” Simpson 
says. “Doors open at 6 p.m., allowing attend-
ees ample time to view builder displays and 
other home-related products and services.”

The presenting sponsor of the seminar is the 
Homeowner Protection Office Branch of BC 
Housing; several other corporate sponsors are 
also supporting the event.

The event happens at the Sheraton Vancou-
ver Guildford Hotel from 7-9 p.m.; the hotel 

has waived parking fees for the event. All 
participants are asked to bring a food item for 
the Surrey Food Bank.

Register online at www.gvhba.org or call 
778-565-4288; registration will be accepted via 
voicemail during non-business hours.

Never too 
late to be a 
first-timer

More than 700 first-time Metro Vancouver homebuyers attended the Greater Vancouver Home Builders' Association seminar for first-time purchasers last year.

Mark your calendar for GVHBA seminar
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Morgan Crossing offers buyers an escape from Boringville
by Erin Richards

Real estate developer Morgan Crossing
wants home buyers to consider a life
outside the suburbs with its attention-
grabbing new campaign, "Escape
Boringville."

Seeking to grab the attention of suburban
home buyers who might not have
considered a more urban lifestyle, Morgan
Crossing has launched a new media
campaign featuring an almost post-modern
installation-style OOH exhibit located near
the up-and-coming development in South
Surrey, BC, Spring Advertising account manager Kevin Cornista
told MiC.

The installation portrays a beige minivan releasing a group of frantic-looking beige
mannequins, seemingly anxious to scramble up a billboard in order to look enviously at the
community depicted within. The idea was a collaboration between Vancouver-based Spring,
Barlow Media and Fingerprint Strategies.

The goal was to promote the idea of an alternative lifestyle through the medium itself, says
Cornista. The display went live on Nov. 2, 2009, and will stay active until Nov. 23. The
campaign also includes a website and a whimsical classified advertising buy in Vancouver's
Metro, 24 Hours, Black Press community papers and the Home Buyers Guide. The ads appear
to be selling the now-unnecessary goods, such as the minivan, that are supposedly leftover
from people's former dreary suburban lives.

"Real estate advertising has a habit of sameness which we wanted to move away from," Rob
Schleycher, Spring Advertising CD, told MiC of the creative strategy."The creative dictated
the use of alternative media because we were making a statement that this is an alternative
to the typical suburban lifestyle."

www.noboringville.com
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T ough love works. True, the dis-
concerting images of poverty in
Canada — shabby panhandlers

who camp out on upscale sidewalks, and
the urban wasteland that is the Down-
town Eastside — might be more in your
face than ever. But, hidden from view in
homes that look a little better than they
used to, the lot of most lower-income
Canadians has been steadily improving
for a decade or more.

This, with a few caveats, is the mes-
sage at the core of a new analysis of how
welfare reforms affect poverty in Cana-
da. Written by economics professor John
Richards of SFU and published by the
C.D. Howe Institute, it finds the policies
of three get-tough provinces — B.C.,
Alberta, and Ontario — have helped to
increase the percentage of Cana-
dians who work, and to reduce
the number who live in pover-
ty.

Former premiers Ralph
Klein of Alberta and Mike Har-
ris of Ontario set the tone for
Canadian welfare reform with
policies that made it much
harder for employable people
to get or stay on the dole. B.C.,
with reforms begun by the
NDP and continued by the Lib-
erals, followed down a path
that was only a little gentler.

As the critics of such poli-
cies predicted, the result was
the exclusion of hundreds of
thousands from the welfare
r o l e s  —  a  d r o p  o f  a b o u t
250,000 employables in B.C.
alone between the peak year of
1995 and 2006.

But Richards’s  analysis
shows that the critics were
wrong to assume people who

couldn’t  remain on welfare were
doomed to go from bad to worse.
Because the number of Canadians now
living below Statistics Canada’s low-
income cutoff — a controversial bench-
mark, but one often cited as the poverty
line — dropped almost a third from 15.7
per cent to 10.8 per cent.

By category, the number of families
below the line went from 12.5 per cent
to 7.5 per cent; children in two-parent
families below the poverty line from 12.4
per cent to 8.1 per cent; children in lone-
parent families from 55.8 per cent to 33.4
per cent; unattached men from 38.4 per
cent to 32.3 per cent; and unattached
women from 46.9 per cent to 37.1 per
cent.

And the median income for the most
vulnerable group, female single-parent
families, soared nearly 50 per cent. It
went from just over $21,000 in 1996 to
just over $30,000 in 2005, despite an
average drop of $5,000 in government
help for typical single moms. This is
attributable solely to their way-more-
than-doubled earnings on the job.

The ability of all of us — not just sin-
gle moms — to earn more money now
is tied to a stronger economy that has
jobs to offer, no doubt about that.

Yet, by examining changes in the earn-
ings over the same period of Canadians
who were never on welfare, and by com-

paring other provinces with Manitoba,
where welfare policies hardly changed,
Richards concludes that the reforms
matter a lot.

Indeed, his detailed analysis shows
that four-fifths of Alberta’s huge drop in
caseloads over the Klein years stems
from get-tough policies. And four-fifths
of Ontario’s huge increase from 1985 to
1995 is attributable to the “soft love” poli-
cies of successive NDP and Liberal gov-
ernments.

Richards notes that, despite this suc-
cess, Canadian analysts have been more
inclined to advocate soft approaches
than their counterparts, of all ideologi-
cal stripes, in the U.S. and the U.K.

But it isn’t Klein’s or Harris’s hard-ass
approach that “broke” the Canadian sys-
tem, he says.

Soft approaches to income support
from the mid-’70s to the mid-’90s drove
the welfare rate to one in nine, virtually
double what it is today.

Cumulatively, this “ broke the social
contract between poor and non-poor
Canadians. 

“At present, it is not ideal, but it is in
better shape than it was.”

The biggest flaw that remains to be
fixed is what economists call the pover-
ty gap. While far fewer Canadians are
living in poverty today than a decade
ago, “The minority who do not, for

whatever reason,  obtain
employment often become
worse off.”

Richards’s data doesn’t
address why this  is  so —
whether those who’ve missed
their chance to climb aboard
the employment bandwagon
have fallen further into pover-
ty, or whether it’s simply that
governments are too stingy
with people who cannot work.

But, whatever the cause,
those who weren’t able to
break out of poverty are most-
ly poorer than ever. Only sin-
gle women are better off today
than a decade ago. The rest are
even worse off than they used
to be.

Richards recommends sev-
eral policies and programs to
address these inequities that
remain. More on this on Sat-
urday.

dcayo@png.canwest.com
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Upper Lakes Group Inc.
Pat Loduca, President and CEO of Upper Lakes Group Inc. is pleased to
announce the following appointments:

Adrian C. Measner is appointed to
the position of President and Chief
Executive Of�cer of Upper Lakes�
grain group of companies.

Mr. Measner will be responsible for
directing the growth and management
of the Corporation�s following
subsidiaries: Mission Terminal Inc.
located in Winnipeg, Manitoba and
Thunder Bay, Ontario, Les Elevateurs
des Trois Rivieres Ltee., Les Grains Lac
Superieur Ltee., and Service Maritime
Laviolette Inc., all located in Quebec,
and Great Lakes Grain Inc., located in
Indianapolis, Indiana, USA.

With over 30 years of experience
in the grain industry, Mr. Measner
brings a wealth of expertise to our
grain companies and our farmer and
industry partners in both the domestic
and international grain marketing
transportation sectors.

Bruce Hayles is appointed to the
position of Chairman of Upper Lakes�
grain group of companies.

Mr. Hayles has served a variety of
Upper Lakes� grain interests for
the last 29 years most recently as
President of Mission Terminal Inc.
He has a wealth of experience in all
facets of grain handling, brokerage
and transportation.

Upper LakesGroup Inc. is a diversi�ed,
privately held Canadian Company
with interests in marine transportation
of dry and liquid bulk products, marine
repair and industrial fabrication,
grain handling, grain brokerage and
property development.

Tough love gets results, lifting
more Canadians out of poverty

DON CAYO
VANCOUVER SUN
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BY BRUCE CONSTANTINEAU
VANCOUVER SUN

The newest entrant in the multi-bil-
lion-dollar Surrey condo rush features a
village concept meant to be the antithe-
sis to urban sprawl.

The $250-million Morgan Crossing
project in south Surrey tries to replicate
a small-town feeling in a city destined
to become the biggest in B.C. within two
decades.

“It’s a powerful concept — to have
everything within walking distance,
with a town centre and lots of gathering
places and plazas,” said Platinum Pro-
ject Marketing Group principal George
Young. “There’s even a Main Street
promenade.”

Young said more than 1,000 potential
buyers have already registered to con-
sider buying the 115 units that go on sale
this weekend. Units range from 600 to
1,300 square feet, and prices will go from
about $250,000 to $579,000.

The 12-hectare site near Highway 99
and 24th Avenue will contain 457 condo
units in nine four-storey buildings and
about 450,000 square feet of retail and
commercial space.

The project features more than 50
shops, along with a high-end fitness cen-
tre/spa/swimming pool development.

Developer Larco Investments Ltd.
also built the Village at Park Royal in
2004, a pedestrian-friendly lifestyle
retail centre that also features a “Main
Street,” front-of-store parking and wide
landscaped sidewalks.

Construction is scheduled to begin
early next year, with completion expect-
ed by the middle of 2010. Young said the
first phase of 258 condos should be
ready for occupancy by late 2009.

He expects a diverse mix of buyers
will be interested in the units — includ-
ing young urban professionals, “active”

empty nesters and investors.
“South Surrey has attracted a lot of

discerning residents and it’s becoming
one of the wealthiest pockets of Cana-
da,” Young said.

The nostalgic small-town vibe of Mor-
gan Crossing contrasts sharply with a
flurry of new condo construction hap-
pening in other parts of Surrey.

The $600-million Quattro develop-
ment in Whalley features more than
1,100 condo units in a mix of lowrise and
highrise buildings, while the Central
City area of the city will eventually have
seven towers containing 2,900 condos
as part of the $1-billion Infinity project.
Two of the towers will be the tallest
buildings between downtown Vancou-
ver and Calgary — at 36 storeys and 40
storeys.

Fifth Avenue Real Estate Marketing
president Mark Belling said up to 65 per
cent of the purchasers in some Surrey
condo projects are investors who plan
to rent the units out.

He said investors like Central City
because of its proximity to a satellite
Simon Fraser University campus with a
potential student population of 5,000
and retail and office developments that
will eventually accommodate about
8,000 workers.

“They all have to live somewhere,” he
said, noting a lack of new rental supply
makes rental condo units a popular
commodity. “Most investors are happy
to go with no immediate return on their
investment as long as the property
appreciates. Then the question becomes
how long will they hold it.”

Belling said many developers deliber-
ately build units as small as 340 square
feet so they can be priced below
$200,000, making them attractive to
investors.

bconstantineau@png.canwest.com

Surrey condo
project aims for

village living
REAL ESTATE I The $250-million Morgan Crossing 

will include a town centre within walking distance

BY MICHAEL KANE
VANCOUVER SUN

Vancouver Police Chief Jim Chu
wants many of Vancouver’s
c h ro n i c  p ro p e r ty  c r i m e

offenders to spend Christmas with
their families.

That’s why he’s seriously looking at
a program called “Home for the Hol-
idays” to pay their air fares back to
the provinces they’ve fled on non-
returnable arrest warrants, he said
Thursday.

Those warrants are essentially
“get-out-of-town” cards issued when
accused criminals promise to appear
in court and then fail to do so, he told
a gathering of the Downtown Van-
couver Business Improvement Asso-
ciation.

“The problem is that the jurisdic-
tion that has the responsibility for
paying for their return has a disin-
centive to do so,” Chu said. “They
don’t want the offender back because
obviously they will be in their com-
munities and dealing with their wel-
fare system and their court system.”

Citing two men accused of violent
crimes who fled to Vancouver, Chu
said he recently asked the Vancouver
Board of Trade and community vol-
unteers if they would help raise mon-
ey to return offenders to face justice
in their home provinces, and they
were very supportive.

“So we thought a little bit more
about this problem and we thought
we could call this ‘Home for the Hol-
idays.’ You can actually go home and
have Christmas dinner with your
family.”

Chu said the concept is a work in
progress, “but it would save us a lot
of money if we could send these peo-
ple back to their home province
because right now they are consum-
i n g  p o l i c e  r e s o u r c e s ,  h e a l t h
resources, social assistance and jus-
tice costs.”

The newly appointed police chief
said he’s seeking legal advice on the
issue, as well as on the viability of an
idea for a credit card dubbed “VPD-
conair” that would generate airline
points for the department to send
offenders home.

Chu’s address to the business own-
ers dealt largely with chronic proper-
ty crime offenders, and he called for
more tools for the police and more
direction for judges.

“We’re not asking for three strikes,”
he said. “We’re not asking for 20
strikes. But when it gets to the 30th,
50th and 60th offence, or the 100th
offence, somewhere in that range, we
have got to say enough is enough, and
the public needs to be protected.”

Vancouver typically records 8,000

property crimes and 16,000 thefts
from autos a year. But “if you take that
number and multiply it by two or
three, you might get the true number,
because a lot of crime isn’t reported,”
Chu said.

“A lot of these crimes are commit-
ted by ‘The Crime Machine’,” he said.
“These are addicts who support their
addiction by stealing property, selling
it, converting the cash into drugs, and
then repeating the cycle again and
again.”

Chu said Vancouver has anywhere
from 100 to 2,000 chronic offenders,
depending on the definition used, but
the more times they are convicted by
the “revolving door” justice system,
the lower their sentences become.

In the past four years, he said, none
has received a federal sentence,
which is two years or more, and
which would give them access to “the
gold standard internationally” for
treatment and rehabilitation.

“A lot of offenders are getting one
week, two months, and they’re just
sitting in [provincial] jail twiddling
their thumbs, and then they’re back
on the streets again.”

He gave one example of an addict
with a $500-a-day heroin and cocaine
habit who smashed his way into a
downtown business, stole $3,700
worth of property and a large knife,

which he then waved at the police
officer who arrested him.

Chu said the man has 69 prior con-
victions going back 30 years, and he’s
originally from Burlington, Ont. He
was recently sentenced to 130 days, or
4.5 months, including 37 days already
spent in custody.

“If these offenders actually were
jailed longer, it would be better for
them,” Chu said. “Give them some
programs, give them some form of
treatment and tell them, ‘If you don’t
respond to this treatment and force
yourself and work hard to kick your
addiction, then you are going to stay
in jail a lot longer.’

“Many of these offenders don’t
want to, or can’t get treated, and they
need motivation. But if they don’t
actually want to kick their addiction,
then they are a menace to the public,
and that’s when, in my view, the jus-
tice system needs to come in and take
into account protection of the public.

“If they are in jail, they are not com-
mitting the carnage on our streets,
scaring people, causing damage, and
stealing thousands of dollars worth of
property.”

Chu said he is writing to the feder-
al minister of justice about the “con-
victed property crime machine in
Vancouver.”

mkane@png.canwest.com

Police chief tells business leaders of
plan to get tough on property crime

It would save us a
lot of money if we
could send these

people back to
their home

province because
right now they are
consuming police
resources, health
resources, social

assistance and
justice costs.

VANCOUVER
POLICE CHIEF

JIM CHU 

QLT Inc. unveiled a 2007 sales out-
look for its Visudyne eye treatment
Thursday that was well below analysts’
expectations, following disappointing
third-quarter sales results.

The Vancouver-based drug maker
projected 2007 worldwide sales of the
key product in a range of $210 million to
$216 million.

Although QLT has not provided a
recent sales outlook for Visudyne, used
to treat age-related macular degenera-
tion, chief executive Bob Butchofsky
said in February that 2007 sales could
fall below $250 million.

Brian Bapty, an analyst at Raymond
James Ltd. in Vancouver, had expected
worldwide sales of $228 million. Karen

Boodram, at Pacific International Secu-
rities in Vancouver said $231 million.

But company spokeswoman Tamara
Hicks downplayed the difference
between figures from the company and
published analysts, noting there was a
wide range among other analysts: from
$200 million to $285 million.

“We have always said that with com-
petition coming on board, we had
expected this,” she said. “The range is
what it is and we continue to believe
that Visudyne could still continue to be
a $250 million product.”

QLT shares slipped 1 cent to $4.71 on
the TSX, and were down five cents, or
one per cent, at $4.83 US on Nasdaq.

Reuters

QLT disappoints analysts

Recipients of social assistance in B.C. (1995-2006)

Source: Province of British Columbia
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Housing
for village
people

The Morgan
Crossing project —
shown here in an
artist’s conception
— is by the same
developer that built
the Village,
completed in 2004
on an 18-acre
piece of land at
West Vancouver’s
Park Royal
Shopping Centre. 

The Larco Invest-
ments Ltd. project in
the new Morgan
Heights neighbour-
hood will be bigger
— 29 acres versus
18 acres on the
North Shore. 
“When you go to
Park Royal, people
gather and linger,”
says George Wong,
organizer of the Mor-
gan Crossing sales
and marketing cam-
paign.
“This will have that
distinct Main Street
experience, with
shop fronts and
places people can
socialize: cafes,
walking paths, water
features, benches.”



Morgan Crossing
Project location: Morgan Heights,
Surrey
Project size: 457 apartments, 115
in Phase 1
Residence size: 720 sq. ft. —
1,270 sq. ft.
Prices: $287,900 — $545,900
Sales centre: 24th Avenue and
160th Street, south Surrey
Telephone: 604-582-1336
Website: morgancrossing.ca
Developer: Larco Investments Ltd.
Architect: F & A Architects
Interior designer: Creative Design
Works
Occupancy: Late 2009

WESTCOAST HOMES

M organ Crossing is all
about recreating the old
town concept where res-

idents never have to leave their
neighbourhood to have all their
lifestyle needs met — more than
50 high-end stores and conve-
nient services are being built
alongside this development by
Larco Investments Ltd.

This is the same developer that
built the Village, completed in
2004 on an 18-acre piece of land
at West Vancouver’s Park Royal
Shopping Centre. 

Here, in the Morgan Heights
neighbourhood of south Surrey,
Morgan Crossing will be sub-
stantially larger — on 29 acres —
but the lifestyle concept is the
same.

“When you go to Park Royal,
people gather and linger,” says
George Wong, principal of Plat-

inum Project Marketing.
“This will have that distinct

Main Street experience, with
shop fronts and places people
can socialize: cafes, walking
paths, water features, benches.”

Wong says the project was
spearheaded by the California-
based firm of F & A Architects,
known for creating award-win-
ning projects that enhance a
sophisticated urban lifestyle by
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2 & 3 BEDROOM URBAN TOWNHOMES FROM $459,900

Noma Adera Projects Ltd.
2200 - 1055 Dunsmuir, Vancouver, BC 604-684-8277.

Sales by disclosure statement. Adera Realty Corp.
728 WEST 14 TH S TREE T, NORTH VANCOUVER

NEW D ISP LAY SU I T E NOW OPEN!

Presentation centre open every day noon - 5 pm

604.988.9893 or www.adera.com

Two Bedroom Rowhomes in Clayton

www.tateliving.com
604.576.7990

Register Today

Space.
Function.
Design.

Coming Soon.
TATE’s 97 homes have colonial-inspired,

red brick exteriors which surround open

contemporary interiors. These thoughtfully

designed homes are set amongst a well-

balanced, well-laid out community in

Surrey’s Clayton Village.

Morgan Crossing’s stone, steel and wood kitchens
Meal prep and wash-up will be stylishly executed in a Morgan Crossing apartment. The “C”
model’s kitchen is shown at the top, left and right; the “B” model is shown above and right.
Granite will top the counters; tile will face the backsplashes between counters and laminate
cabinetry in three finishes: “spiced wenge,” “French walnut” or “tawny ash.” Hardwood laminate
will be underfoot.
The appliance package includes a refrigerator with top-mount freezer, an over-the-range
microwave, large-capacity dishwasher and self-cleaning range, all stainless steel, and a stacking
washer-dryer.

Larco
inserts
village
bent
into

Surrey

NEW HOMES

PROJECT
PROFILE

See SITE WILL OFFER K6

Morgan Crossing
offers ‘distinct Main
Street experience’ 
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Rempel Copper Sky Development Ltd.
www.rdgltd.net

MARK E T I N G B Y :

Granite and marble,
with polished square
edges, will top
Morgan Crossing
bathroom counters.
Tile will top the floors.
Undermount porcelain
sinks will come from
Acri-Tec; the bath
accessories, in
polished chrome, will
be Taymor products.
The acrylic white tub,
not shown, will have a
hand-set ceramic tile
surround.

combining comfortable living with
convenience.

Wong adds this development will
also have on-site services, from den-
tal to medical, and will be Western
Canada’s first “new urban” master-
planned community. 

“New urbanism is a lifestyle notion
that cures urban sprawl and gives
communities the human touch.
Everything you need is walkable. You
won’t have to go off site. This is truly
live, shop and play,” he says.

There will also be a 40,000-sq.-ft.
comprehensive fitness centre on site,
with all the latest equipment and spa
services that focus on well-being.

The homes are one-, two- or three-
bedroom condos, and range in price
from $287,900 to $545,900.

The homes are open concept and
have been planned to maximize func-
tionality, with large windows to flood

the condos with natural light.
The flooring is hardwood laminate

and comes in either African walnut
or Myanmar teak.

All condos have generously-sized
outdoor patios for entertaining and
electric fireplaces indoors.

The kitchens have granite counter-
tops, with polished square edges and
ceramic tile backsplashes with inter-
esting metal and glass detail accents.
A stainless steel appliance package
and in-sink food disposal are also
included.

The bathrooms also have three-
quarter-inch-thick granite counter-
tops, and the flooring is porcelain and
ceramic tile. 

The porcelain sink is undermount
for easier cleaning and the white tub
is surrounded by hand-set ceramic.

homes@png.canwest.com

Site will offer dental
and medical services

From  K2

More show-home photos, K8
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O
kay, listen up all you 
amateur filmmakers. Are 
you ready to strut your 
stuff? Showcase your 
creativity? Plus win cash, 

cool stuff, and big time bragging rights? 
Yeah, I thought so. Here’s the deal. 

Morgan Crossing — that’s right, the 
Morgan Crossing in South Surrey — has 
just announced Video Battle. 

Let’s start with the basics: create a 
video between one and five minutes long 
about why Morgan Crossing is such a 
great place to live. Film it onsite, and then 
submit to videobattle.ca before September 
25. Simple, right? 

Now, here’s the tough part. There’s 
so much happening in this unique, urban-
centric community, the toughest part 
may be deciding what to showcase first. 
There’s the shopping: more than 60 
stores ranging from Everything Wine to 
Crocodile Baby. Maybe it’s the fun-loving 
European village-style architecture or the 
sizzling 21st Century interior design that 
tickles your fancy. And don’t forget the 
sustainability factor: this is one truly 
walkable community where residents are 
typically more likely to use two wheels or 
two feet than use their car.

Personally, I’m endlessly fascinated 
by the eclectic mix of ‘characters’ you 
find at Morgan Crossing — from the 
super-savvy, 19-year-old who just bought 
his first home to the 92-year-old 
grandmum who’s rediscovered the joys 
of being able to pick up fresh veggies 
and flowers every evening. 

People are friendly too. Over several 
visits, I’ve chatted with twin sisters sharing 
a brick-oven pizza at Thrifty Foods, a 
police officer who celebrates his 
retirement in less than two months, and 
a young mom indulging in a mani-pedi at 

Pure Nail Bar. Every one of them loves the Morgan Crossing lifestyle — even when 
the decision to move here came out of the blue.

Bryan Woolley, sales director, laughs as he describes a 30-something professional 
who spent a couple of hours people-watching while his financée worked out at the 
local Steve Nash Gym. “When she met him at the Mink Chocolate Café, his first words 
were: so why aren’t we living here? They made an offer the next day.”

And just in case this plethora of imagery hasn’t convinced you to grab your camera 
yet, here’s what you could be missing out on. Grand Prize: $5,000 and an iPad2. 
Second Place: $2,500. And if your video is voted the Fan Favourite online, you’ll walk 
away with $1,000 and an iPad2. Plus, the first 10 eligible entries receive a $100 
gift card to Best Buy. 

The Morgan Crossing presentation centre is open noon to 5 p.m. daily except 
Fridays at 103 – 15775 Croydon Dr. in South Surrey. For more information call 
604.582.1336 or visit MORGANCROSSING.CA. For more information about Video 
Battle and your chance to win one of these fabulous prizes, visit VIDEOBATTLE.CA.

MORGAN CROSSING
LET THE VIDEO BATTLE BEGIN

BY SUSAN M BOYCE
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