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VILLAGE LIVING
A MEW CONCEPT

THE
TRAGEDY OF
SUBURBIA
(TED TALK)
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SPRING
FRUITS AND
VEGGIES

It's been around a very long time. and you'll be glad to see that it's back. A fun, easygoing lifestyle inspired by

European towns and villages that came long before cars, buses and skytrains. It's a life modeled on a time when

the most favoured mode of transportation was a person’'s own two feet. A simple fact that made it necessary to do

the sensible thing and place work, shopping and recreation facilities close together. Somehow we got away from
se simple, fundamental truths. Morgan Crossing brings them back.

In a village, it's easier to make friends and get to know your neighbours. Life just serves up more opportunities, but

vou can live next to someone for years but never progress past a wave from the car as you run off on your next
trip. Plus here, when you run out of milk, you can just pop down to the store in your pajamas!

Another thing about village living is that everyday life is just more eventful. Street fairs, farmers’ markets, musical
festivals. or just people going about their day. You can choose to drop into this world or enjoy the privacy of your

own home. If you want the conformity, isolation and car dependency of the suburbs, then Margan Crossing may

not be for you. If having the opportunity to pick and choose how each days rolls out, all within & minutes walk from
your front door appeals, then you may just be looking at your new home

Learn how your neighbourhood can make you either fit or fat
Find out where the Village Concept came from
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Whatever you want is what's for dinner. There's your favourite restaurant and your other favourite restaurant — the

ones that add just a little more spice to life and no washing up! Right here in your village. Will you hang out on
your balcony or in the cocktail lounge down the sidewalk? Will yvou pull a cork in the kitchen or pull up a seat at
the Wine Bar? Did that great glass of cabernet turn into the better part of the bottle? Take the elevator hame
Instead of a tax

You know how fnends sometimes just stop by for a minute? And then that minute turns into hours, and those
hours turn into dinnertime? Then you're left thinking, "What am | going to do? There's half a jar of pickles in the
frdge. ..l wasn't prepared for this.” With a collection of restaurants and a gourmet grocer downstairs, it'll be a good
problem to have. Step out for authentic ltalian cuisine, belly up to a bar and burgers or grab what you need to
make your own pizza. Eating better just comes as part of everyday life at Morgan Crossing.

Take a look at the homes at Morgan Crossing or come wisit us. We've got so much more to tell you in person
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Morgan Crossing will serve as a centre where parades
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are commonplace. This is where your friends will want to come hang out. Whether it 1s Sunday Brunch, a family

barbeque. an outdoor movie or just the ebb and flow of watching street performers on a summer night, you will find

VOUD 0Wn way. And YOUr own way home

your life

Discover the floor plan that fits

Extral Extral Read all about Morgan Crossing in
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GETOUT OF
YOUR CAR
AND WALK -
OR ELSE

10,000 STEPS e e e
A DAY | e
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Getting healthy should not be about cars, traffic. and circuits around a parking lot before you even get on the hike.
EXTREME -, At Margan Crossing it's a short walk over to the Steve Nash Sports Club. But maybe the sun is shining and
GREEN: ; : :
FRUIT TO ! | there's a gentle breeze coming off the ocean. In that case, you could knock off a few miles on the network of
POWER walking and running trails. Do that. Then you could always wind up at Steve Mash for a yoga class, Pilates
YOUR session or even a workout with a personal trainer.
IFHONE
If vou choose there's plenty of golf to be played in the neighbourhood. Maybe today feels like a tennis day. Or you
could get in a run on the sand, down at the heach. Then again you could let the dog take you for a walk in the
park.
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Learn why Morgan Crossing is the anti-suburk
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FIELDSTONE
BAKERY - A
HIDDEN GEM

THE
TRAGEDRY OF
SUBURBIA
(TED TALK)

1007 STEPS

In ts planning and design, Morgan Crossing has kept in line with many of the principles of New Urbanism to create
a modern village, the first of its kind in B.C. Village lmvng has its roots in Europe, a time when there were no
ple travelled by foot from place to place. Luckily, the village was laid out in such a way that

patterns that reduced travel time between places while providing securty, community and convenience

| can shop all day and | don't have to get in my car?
k here to watch our The Village at Park Royal Video
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Morgan Crossing
Aspects of New Urbanism we incorporated that will bring wllage living to Morgan Crossing include

= Walkahility & connectivity
= Mixed-use & diversity
= Character & public spaces
= Architecture & design

Walkability & Connectivity

Remember that part about ‘getting around without going anywhere'? Well that's made possible by the many
distinct and pedestrian-friendly streets that go through and around the willage. Four distinct side pathways at Focal
Point, West Paseo, East Paseo and Central Plaza connect to different parts of the wilage. It's easy to get from
place to place within a 5-minute walk

Mixed-use, Diversity and Public Spaces
Boredom has no place at Morgan Crossing. A huge spectrum of shops, semices, restaurants and recreation
facilities have been created to work with every aspect of your life.

It also houses a vanety of public spaces or common areas where community events, festivals and live
entertainment can take place such as Central Plaza, Inner Circle and Focal Point. Central Plaza will be the
village's centre; a lively gathenng place and entertainment hub

Character, Architecture and Design

The wllage at Morgan Crossing will feature contemporary furnishings, floral displays and broadleaf evergreen trees
to give year-round interest and character to the landscape of the wllage_ It is a warm, friendly village atmosphere
due in no small part to its low-rise buildings cafe seating, floral displays, street vendors, performers, buskers and
other events

Each building. including the retail shops, will have its own look and facade to create each space as a unique part
of the willage. You could call it the anti-stnip mall. Every bit of the character, architecture and design of Morgan
Crossing 15 here to build what will be a vibrant social atmosphere

As Is often the case, not every element of new urbanism could be included in Morgan Crossing. In this instance
this is primarily due to the transportation options in the area and the existing options for employment and worship
already in South Surrey

Morgan Crossing 15 move-in-ready - click here to see
Learn a bit more about Crocker Fark, a New Urbanist community in the U5
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Over the last 25 years planners and architects started to realize that the accepted model of suburban growth was
having a number of significant and unexpected side effects . Unhappy with the effects of a dependency upon cars
and the destruction of a sense of community, New Urbanists wanted to build walkable communities with a diverse
range of everyday needs, senices and amenities nearby. They wanted to add into their plans such items as open
space, nearby lifestyle amenities and the balanced development of business and housing. It quickly became clear
that this type of development reduces traffic congestion, limit the effects of urban sprawl and increases the sense
of well being of the people who live there. They typically include a lively centre, be it a courtyard or street cormer
and a variety of shops to supply the day-to-day needs of a household

|deals of New Urbanism:

= Walkability and Connectraty

» Mixed-use and Diversity

= Character, Architecture and Design

= Community Structure and Public Space
= High Density

= Eco-friendly and Sustainable

= High Quality of Life

B L g T
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Morgan Crossing i1s now move-in-ready . Take
Learn more about the people behind Morgan Crossing
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VILLAGE LIVING

A NEW COMNCEPT

MAKE YOUR
FURMITURE
HAND ME
DOWNS
LOOK GREAT

THE POWER i
s | . —

ASYMMETRY

HOWTO
HANG
GROUPS OF : _ _ _ _ : ]
ARTWORK | Welcome back to shopping as just that, shopping. Mot a seres of traffic lights and parking lots but a walk through
. your village. This i1s more than a good bakery and a drugstore, a Laundromat and hair salon. It's over 60 shops and
services. This i1s where friends come to hang out. Prepare to be popular.

ick Amantea | and find out what he knows about shopping
lick here to see the full list of shops and semices.
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FEED YOUR
SOUL - THE
FREE ART
PROJECT

LOOKING
FOR UGLY
FURMITURE?

START A
FREEZER

MEAL -~ ] . : : : . .
COOPERATIV L3 What's a home without a neighbourhood? It used to be that when you lived in a small town or village, you knew the

people next door, down the street and around the comer. You even got to know the names of the shop owners
MNowadays that sort of neighbourly feeling is hard to find. It didn't get lost by accident though. It was part and
parcel of the planning and design of endless, monotonous suburbs. If you live in your car, you can't live in your
commun i’[‘_-,-"

At Morgan Crossing, creating a sense of community is at the core of the whole concept and it was a major driver

of the design of every element, from where we placed the buildings to even the landscaping. We have created
natural gathenng places such as plazas and courtyards that act as suntraps and still provide shade when the
mercury rises. lts centre will be attracting crowds with live music, art installations and cultural events

It 1s a relaxed environment that makes it easy to stnke up a conversation with anyone, anywhere. You'll meet
friends and get to know your neighbours while buying fresh produce at the grocery store or getting coffee. It is the
kind of place that makes everyone feel right at home

Find out about what kinds of entertainment you will see at Morgan Crossing
~k here to view our photo gallery.
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TAKE A HIKE

SMALL
SPAC
SOLUTIONS

HOW TO PICK
THE POTATO

Stop scurrying!

This isn't just a different place to live in South Surrey; it is the choice of a different way of living — the
“‘anti-suburb”

Instead of lines of “little boxes on the hillside”_ it is a collection of thoughtfully placed buildings, designed
fo create opportunities to bring people together on their own terms. Rather than separate life into lots of
different places that condemn you to scurry between them; Morgan Crossing brings the elements of your
life together, releasing you to be the designer of your day. Whatever your individual mix of work.
shopping, fitness, friends, dining or just being is; you easily unite them at Morgan Crossing.

How you live at Morgan Crossing is enfirely up to you. But you will live!
Morgan Crossing is move-in ready.

Getting to know your neighbours? A novel concept!
Find out the big Idea behind Morgan Crossing.
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BUY

BLO BLOW DRY BAR
BOPOMO PICTURES
CAFE FRESH

[ = e
= X
-.-

mm
I
= =]

I_.I'l

RS INSURANCE

LONDON DRUGS
MINK CAFE

MELANIE LYNR
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Sales and Marketing by Fingerprint Strategiss Inc. This site reqguires flash player varsion 8 or higher
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BEST BUY - SURROUNDING AREA
CENTRAL PLAZA

DOC PARK

EAST PASEQ

FOCAL POINT

THE INNER CIRCLE

WEST PASED
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SHOPPING

HEALTH & BODY + MORE

SPORTS & RECREATION
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ARCHITECTS
From the creators of the Village at Park Royal, Larco Investments Ltd. is one of Canada's largest and
most respected real estate firms. With nearly 40 years of experience, Larco has earned the reputation
for quality and experienced professional management.

LITTLE BEL . 1alvina
BOXES SONG PR s Larco Investments Lid. owns and manages a broad range of real estate across Canada including retail

hotel, residential, office, and industrial properties, and is currently the largest franchisee of full-service
Marriott Hotels in Canada.

Larco is also the owner and manager of the highly acclaimed Park Royal Shopping Centre and
meiat e developed the award winning Vil Park R -Il'th' fC -d' ' hoppi t
VOUR PARTY : eveloped the award winning Village at Park Royal within one of Canada's premiere shopping centres
Featuring 35 premium shops, services, and restaurants in an open air pedestrian friendly setting, The
Village at Park Royal sets a new standard among lifestyle developments and is a recipient of several
prestigious international, national, and local awards for its design and development

Larco Investments Lid. is a private Canadian company with its Head Office in West Vancouver. Morgan
Crossing was developed by Morgan Crossing Properties Ltd_, a wholly owned subsidiary of Larco

Sales and Marksting by Fingerprint Strategiss Inc. This site reqguires flash player version 2 or highser
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Located At:

sHArRE

ORGANIC A A Opening Hours:

FRUITFROM g e Open daily 12 - Spm (except Fridays)
THRIFTY R W
FOODE

For more information:
Call: 604 5821336
CREATEST Email: info@morgancros
THREAT TO ;
OUR FLANET ¢ T If you'd like to learn more about store openings and leasing opportunities at Morgan Crossing, please

-CULDE ke
SACS . visit our retall site

CHOGSING
CHEESES

In order to determine which home might be most suitable for you, pleaze help uz by filling in all the fields. Thank you!

First Name:

Last Name:

VWhat would be useful for us to know about your

Where did you hear about Morgan Crossing?

—HNone— v
Do Mot cal: [

By completing thiz registration form, you are granting your con=zent to the developer and Fingerprint Strategies Inc. to zend you
information about their products and zervices, including information about future projectz, and to otherwize collect, uze and
dizcloze personal information for theze purposes. We do not ghare your information with any other partie=. Should you wizh

to be excluded, please email us at infoi@morgancroz=zing. ca or click the appropriate link at the bottom of any email received.

Register »
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MARCH 3/2011

uites are on display at this South Surrey village (see

Morgan Crossing village

Design contest suites unveiled at South Surrey’s Morgan Crossing remain open for public viewing until March 20

‘B.C.’s Best Young De51gner crowned

ix interior design competition fi-

nalists have finished their inspired

creations at six Morgan Crossing
homes. Vancouver-based Daniel Meloche
won the grand prize, while Burnaby's
Joanna Kado (bottom right) took in the
most votes from the public to garner the
Fan Favourite award. “I am overwhelmed
and thankful,” Meloche says.

TRICIA LESLIE

A winner has been crowned in Morgan Crossing's
B.C’s Best Young Designer competition.

Judges chose Vancouver’s Daniel Meloche from a
group of six finalists who competed for the title and
grand prize by designing a suite at South Surrey's
Morgan Crossing village.

Meloche, a graduate from the Art Institute of Van-
couver, is currently an interior designer and project
co-ordinator for Northland Properties.

“I am overwhelmed and thankful for the honour
of being named B.C’s Best Young Designer,” Meloche
says.

“The competition was not only a great test of skill,
but also a test of strategy in orchestrating my design
vision on budget and on time”

Kari Henshaw, one of the contest judges and a
principal at Insight Design Group, notes the judges
were looking for the designer that captured their
target market while remaining true to his or her indi-
vidual design aesthetic.

“It’s a tough balance to achieve, and Daniel ac-
complished it with thoughtfulness, cleverness and a
well-executed design,” she says.

In his suite, Meloche favoured a clean, contem-
porary design style with striking pops of colour and
strong lighting elements. As his prize, Meloche will
choose either an all-expenses-paid trip to New York
to attend the renowned Architectural Digest Home
Design Show or the cash equivalent.

Meloche says the effort was worth it.

“There was nothing more rewarding than the final
result, and the reaction of people who came through
my suite”

The public chose a different winner: Burnaby's Jo-
anna Kado won the Fan Favourite category with her

suite, which featured warm colours, urban influences
and layers of textures. Kado will receive a $2,000
prize.

The public can still view the furnished design suites
every Saturday and Sunday until March 20; Meloche
will be on-site each weekend from noon to 3 p.m. to
offer general design advice to people who tour the
suites.

All of the finalists’ suites are now available for
sale and, until March 20, new purchasers of Morgan
Crossing homes are eligible for a complimentary two-
hour design consultation with Meloche or Kado.

Visit www.morgancrossing.ca for more informa-
tion.

Tuesday, March 22, 2011
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Attendees are invited to arrive at 6 p.m. to get a wealth
of information on new-home developments, mortgage
information and other homebuying information.
200
Homeowner
Protection Office

Although the seminar is free to attend, GVHBA encourages attendees to
bring a non-perishable food item to donate to the Surrey Food Bank.

GVHBA’S 17TH ANNUAL
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Mark your calendar for GVHBA seminar

Never too
late to be a
first-timer

Buying your first home can be a daunting
process.

There are several diverse factors to take into
consideration when making such a significant
purchase, especially in Metro Vancouver,
where the housing market is like no other.

Local first-time homebuyers likely have
several questions before purchasing their first
dwelling, including queries about location,
what style of home best matches needs and
financial resources, what mortgage options are
available, legal and tax considerations, how
the homebuying tax credit works and what's
involved with condo pre-sales.

These questions and others will be answered
by a panel of experts at the Greater Vancou-
ver Home Builders' Association’s 17th annual
First-Time Home Buyers Seminar March 22.

“Our experts will help first-time buyers
investigate all available options and key issues
before they take that critical first step onto the
property ladder;” says GVHBA president and
CEO Peter Simpson.

Canada Mortgage and Housing Corpora-
tion senior market analyst Robyn Adamache is
among the many notable speakers who will be
at the event, all of whom will address common
concerns faced by first-time homebuyers, from

newlocal
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More than 700 first-time Metro Vancouver homebuyers attended the Greater Vancouver Home Builders' Association seminar for first-time purchasers last year.

this region, so the attendance is expected to be
as many or greater than the 750 young people
who attended the seminar last year,” Simpson
says. “Doors open at 6 p.m., allowing attend-

The presenting sponsor of the seminar is the
Homeowner Protection Office Branch of BC
Housing; several other corporate sponsors are
also supporting the event.

has waived parking fees for the event. All
participants are asked to bring a food item for
the Surrey Food Bank.

Register online at www.gvhba.org or call

finances to home warranties.
“Real estate continues to be a hot topic in

ees ample time to view builder displays and
other home-related products and services.”

The event happens at the Sheraton Vancou-
ver Guildford Hotel from 7-9 p.m.; the hotel

778-565-4288; registration will be accepted via
voicemail during non-business hours.

lakewood.ca
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INSPIRED designs. COMFORTABLE living.

Well-designed homes for every lifestyle.

40 years experience in the construction industry

Superbly crafted homes with an emphasis
on quality - every step of the way

Q
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Edge Move in Today

Villas & townhomes

in Clayton Heights

1,336 — 2,042 sq.ft.

Priced from $308,841

6956 193rd Street

Three showhomes! Open 1pm-5pm daily
Wayne Gervan 604-574-1014

BRERE

Our homes are backed by our 2-5-10 year warranty
Kallisto Net HST Included!

Contemporary townhomes

in vibrant South Surrey

1,336 — 2,042 sq.ft.

Priced from $355,000

3009 156th Street

Open 12pm-5pm daily (except Fridays)
Arlene Lambert 604-538-8400

ONDOS.NET

Madison Early Bird Special

Inspired townhomes

in Sullivan Heights

1,423 — 1,799 sq.ft.

Priced from $330,000

14356 63A Avenue. Two showhomes!
Open 1pm-5pm daily (except Fridays)
Ken Hoyt 604-543-6262

Georgie Award winner for the best residential
community in BC

Winner of best landscape design

I lokewood s

.
LD
r-,_&:J_!/a




BEST YOUWUNG

home rules

=
e |

TRIAL BY DESIGN

Check Out The Suites Designed By Our Six Finalists
Then Come To Vote on Your Favourite Suite

and Get a Chance to Win a 46” TV or an IPad!

Joanna Kado
Fenelope Sloan
Jennifer Scott
Britt MchMaster
Daniel Meloche
Karen Wong

Click on their names to learm more about their design and read their blogs.

Come to Morgan Crossing to view the display suites (all on one floor) and vote for your
favourite! Let the designs of our finalists inspire you. You'll have fun looking at the
suites, you can imagine what you would have done and you'll probably get a few good
ideas that you can put to use yourself. Cast your vote between January 19 to February
20, 2011 at Morgan Crossing and enter in a draw to win an iPad or 46" Sony TV!

Ve are located at 103 — 15775 Croydon Drive, South Surrey (next to Thrifty Foods). The
designer suites are open daily (except Fridays) noon — 5pm. For directions to Morgan
Crossing, visit www.morgancrossing.ca or call 604-582-1336.

Britt McMaster

Jennifer Scoft Fenelope Sloan Daniel Meloche kaaren Wong

What is the BC’s Best Young Designer Contest?

Joanna Kado

The contestis being held to discover younag, passionate design talent in British Columbia, Canada. Budding
young designers, all under 30 years of age, will go head-to-head as they show of their design skills and
creativity at the suites at Morgan Crossing in South Surrey.

The first round of the contest is now complete, where the judges picked 6 semi-finalists from the top 15
contestants with highest online votes. Some of the semi-finalists are already working as designers with a
design firm or are in the design field. A few designers have started their own business, and some just have a
passion for design without professional experience.

Each of these semi-finalists had been given a key to a suite at Morgan Crossing, a modest decorating
allowance to show how creative they can be, and a month's time to furnish the suite to suit a target group
that they picked. Designs could be criented towards a young firsttime buyer who enjoys hanging out with

friends in the Steve Mash Sports Club or Mink Chocolate cafe at Morgan Crossing, or a refired couple

looking for a convenient lifestyle with Thrifty Foods, Everything Wine and other stores just steps away.

The fully decorated display suites are now ready for public viewing and voting from January 19th to
February 20th, 2011. You can walk through each suite and pick the one you like best. Simply fill out one
voting form, place in the ballot box and vote for your best young designer! Voting will automatically enter

you in a draw to win an IPAD or a big screen TV !

There are two prizes that the contestants will be competing for. The fan favourite prize is awarded 32,000
- the contestant with the most votes (one vote per person) from the public will win this prize. The second
is the grand prize chosen by our prafessional group of judges, a fantastic all expenses paid frip to the New
York design show in Spring 2011! . The winner(s) of the contest will be announced on February 28, 2011
with voting public prizes announced the following day.

Come visit us at The Morgan Crossing Presentation Centre, 103 — 15775 Croydon Drive, South Surrey

(next to Thrifty Foods) to pickup a ballot and view the suites decorated by the finalists in BC's BestYoung
Cesigner Contest. The Morgan Crossing Presentation Centre is open daily (except Fridays) noon —5pm. For
directions, visit www.morgancrossing.ca or call 604-582-1336.

prizes

about

C

judges contact

ANNOUNCEMENT

We are pleased to announce
the & semi-finalists for BC's
Best Young Designer contest:

Penelope Sloan
Jennifer Scott
Britt McMaster
Daniel Meloche
Karen Wong
Each of the semi-finalists had
been given a decorating
allowance to furnish a suite at
Morgan Crossing. To view the
video journal of their
decorating efforts, please
click on their names above.

Log In

U=zernams

EI Remember Me

Lost your password?

ﬂ Share thiz zite on Facebook.
El RSS Feed

H Follow the contest on Twitter.
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Morgan Crossing offers buyers an escape from Boringville...

NEWS BRIEFS

Morgan Crossing offers buyers an escape from Boringville
by Erin Richards

Real estate developer Morgan Crossing
wants home buyers to consider a life
outside the suburbs with its attention-
grabbing new campaign, "Escape
Boringville."

Seeking to grab the attention of suburban
home buyers who might not have
considered a more urban lifestyle, Morgan
Crossing has launched a new media
campaign featuring an almost post-modern
installation-style OOH exhibit located near
the up-and-coming development in South

Surrey, BC, Spring Advertising account manager Kevin Cornista Related Content:
told MiC. Web, Campaign

The installation portrays a beige minivan releasing a group of frantic-looking beige
mannequins, seemingly anxious to scramble up a billboard in order to look enviously at the
community depicted within. The idea was a collaboration between Vancouver-based Spring,
Barlow Media and Fingerprint Strategies.

The goal was to promote the idea of an alternative lifestyle through the medium itself, says
Cornista. The display went live on Nov. 2, 2009, and will stay active until Nov. 23. The
campaign also includes a website and a whimsical classified advertising buy in Vancouver's
Metro, 24 Hours, Black Press community papers and the Home Buyers Guide. The ads appear
to be selling the now-unnecessary goods, such as the minivan, that are supposedly leftover
from people's former dreary suburban lives.

"Real estate advertising has a habit of sameness which we wanted to move away from," Rob
Schleycher, Spring Advertising CD, told MiC of the creative strategy."The creative dictated
the use of alternative media because we were making a statement that this is an alternative
to the typical suburban lifestyle."”

www.noboringville.com

Like Sign Up to see what your friends like.

Add a comment...

Log in to Facebook to post
your comment

Facebook social plugin

http://www. mediaincanada. com/articles/mic/20091106/morga. . .
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Advanced Search

Warner Bros Entertainment Canada
Inc

Manager, Media and Advertising,
Theatrical Marketing, Toronto

MindShare Canada
Mindshare is growing - Join our Team,

Canada Council for the Arts

Head, Marketing Communications,
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Division / Chef, Communication
marketing, Division des communications
et promotion des arts, Ottawa
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Hellmann's Real Food Movement sweeps up at
CASSIES

Dream convos a matter of charity for Wind Mobile
Five minutes, 5 things with Miles Nadal
Flashpoint wins post-Bowl slot

Canadians satisfied with TV, survey says
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Surrey condo
project aims for
village living

REAL ESTATE | The $250-million Morgan Crossing
will include a town centre within walking distance

BY BRUCE CONSTANTINEAU
VANCOUVER SUN

The newest entrant in the multi-bil-
lion-dollar Surrey condo rush features a
village concept meant to be the antithe-
sis to urban sprawl.

The $250-million Morgan Crossing
project in south Surrey tries to replicate
a small-town feeling in a city destined
to become the biggest in B.C. within two
decades.

“It’s a powerful concept — to have
everything within walking distance,
with a town centre and lots of gathering
places and plazas,” said Platinum Pro-
ject Marketing Group principal George
Young. “There’s even a Main Street
promenade.”

Young said more than 1,000 potential
buyers have already registered to con-
sider buying the 115 units that go on sale
this weekend. Units range from 600 to
1,300 square feet, and prices will go from
about $250,000 to $579,000.

The 12-hectare site near Highway 99
and 24th Avenue will contain 457 condo
units in nine four-storey buildings and
about 450,000 square feet of retail and
commercial space.

The project features more than 50
shops, along with a high-end fitness cen-
tre/spa/swimming pool development.

Developer Larco Investments Ltd.
also built the Village at Park Royal in
2004, a pedestrian-friendly lifestyle
retail centre that also features a “Main
Street,” front-of-store parking and wide
landscaped sidewalks.

Construction is scheduled to begin
early next year, with completion expect-
ed by the middle of 2010. Young said the
first phase of 258 condos should be
ready for occupancy by late 20009.

He expects a diverse mix of buyers
will be interested in the units — includ-
ing young urban professionals, “active”

@ BCCONDOS.NET &

empty nesters and investors.

“South Surrey has attracted a lot of
discerning residents and it’s becoming
one of the wealthiest pockets of Cana-
da,” Young said.

The nostalgic small-town vibe of Mor-
gan Crossing contrasts sharply with a
flurry of new condo construction hap-
pening in other parts of Surrey.

The $600-million Quattro develop-
ment in Whalley features more than
1,100 condo units in a mix of lowrise and
highrise buildings, while the Central
City area of the city will eventually have
seven towers containing 2,900 condos
as part of the $1-billion Infinity project.
Two of the towers will be the tallest
buildings between downtown Vancou-
ver and Calgary — at 36 storeys and 40
storeys.

Fifth Avenue Real Estate Marketing
president Mark Belling said up to 65 per
cent of the purchasers in some Surrey
condo projects are investors who plan
to rent the units out.

He said investors like Central City
because of its proximity to a satellite
Simon Fraser University campus with a
potential student population of 5,000
and retail and office developments that
will eventually accommodate about
8,000 workers.

“They all have to live somewhere,” he
said, noting a lack of new rental supply
makes rental condo units a popular
commodity. “Most investors are happy
to go with no immediate return on their
investment as long as the property
appreciates. Then the question becomes
how long will they hold it.”

Belling said many developers deliber-
ately build units as small as 340 square
feet so they can be priced below
$200,000, making them attractive to
investors.

bconstantineau@png.canwest.com
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Housing
for village
people
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The Morgan
Crossing project —
shown here in an
artist’s conception
— is by the same
developer that built
the Village,
completed in 2004
onh an 18-acre
piece of land at
West Vancouver’'s
Park Royal
Shopping Centre.

The Larco Invest-
ments Ltd. project in
the new Morgan
Heights neighbour-
hood will be bigger
— 29 acres versus
18 acres on the
North Shore.

“When you go to
Park Royal, people
gather and linger,”
says George Wong,
organizer of the Mor-
gan Crossing sales
and marketing cam-
paign.

“This will have that
distinct Main Street
experience, with
shop fronts and
places people can
socialize: cafes,
walking paths, water
features, benches.”
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Larco
inserts
village
bent
into
Surrey

Morgan Crossing
offers ‘distinct Main
Street experience’

NEW HOMES

PROJECT
PROFILE

Morgan Crossing

Project location: Morgan Heights,
Surrey

Project size: 457 apartments, 115
in Phase 1

Residence size: 720 sq. ft. —
1,270 sq. ft.

Prices: $287,900 — $545,900

Sales centre: 24th Avenue and
160th Street, south Surrey

Telephone: 604-582-1336
Website: morgancrossing.ca
Developer: Larco Investments Ltd.
Architect: F & A Architects

Interior designer: Creative Design
Works

Occupancy: Late 2009

WESTCOAST HOMES

organ Crossing is all

l\ /I about recreating the old

town concept where res-

idents never have to leave their

neighbourhood to have all their

lifestyle needs met — more than

50 high-end stores and conve-

nient services are being built

alongside this development by
Larco Investments Ltd.

This is the same developer that
built the Village, completed in
2004 on an 18-acre piece of land
at West Vancouver’s Park Royal
Shopping Centre.

Here, in the Morgan Heights
neighbourhood of south Surrey,
Morgan Crossing will be sub-
stantially larger — on 29 acres —
but the lifestyle concept is the
same.

“When you go to Park Royal,
people gather and linger,” says
George Wong, principal of Plat-

inum Project Marketing.

“This will have that distinct
Main Street experience, with
shop fronts and places people
can socialize: cafes, walking
paths, water features, benches.”

Wong says the project was
spearheaded by the California-
based firm of F & A Architects,
known for creating award-win-
ning projeclts t‘hat thach a

sophistic "= B

See ST

Morgan Crossing’s stone, steel and wood kitchens

Meal prep and wash-up will be stylishly executed in a Morgan Crossing apartment. The “C”
model’s kitchen is shown at the top, left and right; the “B” model is shown above and right.
Granite will top the counters; tile will face the backsplashes between counters and laminate
cabinetry in three finishes: “spiced wenge,” “French walnut” or “tawny ash.” Hardwood laminate
will be underfoot.

The appliance package includes a refrigerator with top-mount freezer, an overthe-range

minrnuwavua larda_rananitu dichwachar and calfrlaaning randa  all etainlace etaal and a etanking
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338 CARNARVON ST

WESTCOAST HOMES

FRASER RIVER

901 Columbia Street, New Westminster

Open Daily from 12—5 PM (closed Fridays)
(enter from Carnarvon Street)

Presentation Centre
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Choose from a collection of 1 Bedroom and Den, 2 Bedroom, and 2 Bedroom and Den suites. All on top of

a shopping centre and SkyTrain station.

WWW.MARINUSLIVING.COM OR CALL 604 519 9188

DEVELOPED BY DEGELDER GROUP AND CHARTER PACIFIC

Site will offer dental
and medical services

From K2

combining comfortable living with
convenience.

Wong adds this development will
also have on-site services, from den-
tal to medical, and will be Western
Canada’s first “new urban” master-
planned community.

“New urbanism is a lifestyle notion
that cures urban sprawl and gives
communities the human touch.
Everything you need is walkable. You
won’t have to go off site. This is truly
live, shop and play,” he says.

There will also be a 40,000-sq.-ft.
comprehensive fitness centre on site,
with all the latest equipment and spa
services that focus on well-being.

The homes are one-, two- or three-
bedroom condos, and range in price
from $287,900 to $545,900.

[ o TR S PRSI |
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the condos with natural light.

The flooring is hardwood laminate
and comes in either African walnut
or Myanmar teak.

All condos have generously-sized
outdoor patios for entertaining and
electric fireplaces indoors.

The kitchens have granite counter-
tops, with polished square edges and
ceramic tile backsplashes with inter-
esting metal and glass detail accents.
A stainless steel appliance package
and in-sink food disposal are also
included.

The bathrooms also have three-
quarter-inch-thick granite counter-
tops, and the flooring is porcelain and
ceramic tile.

The porcelain sink is undermount
for easier cleaning and the white tub
is surrounded by hand-set ceramic.

homes@png.canwest.com

/ ne photos, K8

Granite and marble,
with polished square
edges, will top
Morgan Crossing
bathroom counters.
Tile will top the floors.

Undermount porcelain
sinks will come from
Acri-Tec; the bath
accessotries, in
polished chrome, will
be Taymor products.
The acrylic white tub,
not shown, will have a
hand-set ceramic tile
surround.
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A mastery of space and light by Morgan
Crossing’s interor designer, Creative
DesignWorks, is evident in the 'B’ show
home's master bedroom, above left and
above right. The second bedroom, left, is
a ‘C' show home room. The den, right, is
another ‘A" apartment room.

Morgan Crossing’s Kathy Scott,
shows Ehsan Sharen the sales centre
muodel of the finished community.

6 BCCONDOS.NET &
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The why and how of a unique purchase incentive
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Mayor Dianne Watts
of Surrey and Larco
executive Mansoor
Lalji view a model
of Morgan Crossing,
what fellow
executive Jim
Nesbitt calls a
‘different kind of
community.’

The Morgan
Crossing sales
centre is open from
noon to 5 p.m.
every day but
Friday. The
telephone number is
604-582-1336, the
Internet address,
morgancrossing.ca.

comment | Morgan Crossing value pledge signals both buyer caution and developer certainty, exec writes

BY JIM NESBITT

the Lower Mainland have recently

become more cautious. The current
market condition is proving that, in times of
uncertainty, it takes more than top-of-the
line fixtures and a decent location to inspire
the purchase of a home.

Today, developers need to think beyond
traditional single-purpose condo develop-
ments. Homebuyers are looking for more
than just a place to live. They are looking for
a community. They want to live with every-
thing at their doorstep.

Take, for example, Morgan Crossing, a
new lifestyle centre that is being developed
in south Surrey. As the developer of this pro-
ject, Larco Investments had a vision to cre-
ate a neighbourhood from the ground up.
The concept is a walkable community,
where people can live and enjoy entertain-

There is no denying that homebuyers in

ment, leisure, recreation, shopping, and din-
ing amenities, all within a few steps from
their front doors.

‘We know that at Morgan Crossing we are
creating more than a collection of high-qual-
ity condos. We are creating a vibrant,
dynamic community. That is a compelling
argument, but how do we assure homebuy-
ers who might be hesitant about where the
market is headed?

It’s simple. We are so confident in what we
are creating at Morgan Crossing, that we are
guaranteeing the value of our condomini-
ums through our “Guarantee My Property
Value” program. It is an unusual and bold
step and is not something that has been done
before in the Lower Mainland. And we can
only do it because we are certain of the high
quality of the homes we are building and the
community we are creating.

What we are offering is straightforward.
Before Morgan Crossing buyers complete

the purchase of their homes, an accredited
real estate appraiser will assess their value.
Should the value have decreased upon com-
pletion, we will deduct the decreased
amount from the purchase price by up to 10
per cent.

In addition to the value guarantee offer
that we are making, we have introduced two
other incentive programs for potential
homebuyers, who will be able to choose one
of the three incentive programs being
offered.

The “Mortgage Payment Assistance” pro-
gram subsidizes mortgages at Morgan
Crossing, allowing buyers to save almost 50
per cent of their mortgage payments for the
first 24 months. Subsidized monthly mort-
gage payments start as low as $647 for a one-
bedroom suite, $830 for two bedrooms and
$962 for a three-bedroom suite.

Alternatively, buyers can choose the
“Extra Parking Space” program. This pro-

135 (C (€ © N ID© & - W Ig 1

http://digital. vancouversun.com/. epaper/services/PrintArticle.ashx ?issue=10002008090600000000001001 &paper=Letter&key=

gram entitles the buyer to a second parking
space, which adds an additional $15,000 to
the value of the home.

Once completed, there will be approxi-
mately 60 shops and services on site, includ-
ing restaurants, cafes, brand name fashion
boutiques, Thrifty Foods, London Drugs,
Best Buy and the Steve Nash Sports Club.

In addition to the retail experience, Mor-
gan Crossing offers numerous community
gathering spaces and nearby walking trails
and green spaces.

It’s true that as a developer we have
become creative with the kinds of incentive
programs we are offering to potential home-
buyers at Morgan Crossing. But, in fact,
these incentives are just icing on the cake.
We are creating a different kind of commu-
nity at Morgan Crossing, and that is the
greatest incentive of all.

Jim Nesbitt is vice-president of Larco Investments Ltd.

Page 1 of 1
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Incentives designed
to lure condo buyers

REAL ESTATE | Some
projects are trimming
prices while others
offer help with
the mortgage

BY DERRICK PENNER
VANCOUVER SUN

roperty developers are look-

ing to incentives and even

price cuts in some cases to

tempt buyers into a market
that has seen sales slow.

The enticements include decorat-
ing allowances, cash back, mortgage
buy-downs or upgrades in materials.

Price corrections are happening in
specific locations and among specif-
ic property types as the market
adjusts to one in which homeowners
are the dominant buyers and
investor buyers exit the scene,
according to Jennifer Podmore-Rus-
sell, managing partner of the devel-
opment research firm MPC Intelli-
gence.

Podmore-Russell, in an interview,
said some pockets of Surrey saw
price adjustments several months
ago, as have areas of Langley.

Price cuts, she added, have
occurred among projects that used
overly aggressive assumptions about
price appreciation and needed to be
readjusted to levels more competi-
tive with other projects and the new-
er listings on the realtors’ Multiple
Listing Service.

“A normal market doesn’t mean we
don’t see price corrections,” Pod-
more-Russell said. “That’s exactly

See DISCOUNTING NOT D8

You can comment on this story at
vancouversun.com/business
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CROSSING IN
SOUTH SURREY

‘Subsidized monthly
mortgage payments ...

a saving of almost 50% of
your mortgage payments
for the first two years. ...
A limited offer ...

SILHOUETTE
IN BURNABY

‘Only 5% down...
$10,000 decorating
allowance.’
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Discounting not expected to get much deeper, developer says

From D1

what it takes to get back to a nor-
mal market.”

However, she said “a lot of the
pricing changes have been blown
out of proportion.”

Her outlook is for sales of new
units in the development pre-sale
market to average 11,000 to
14,000 per year over the next
couple of years, compared with

16,000 in 2007.

Embassy Development Corp. is
one developer that has adver-
tised price reductions from two
per cent to 12 per cent on the last
11 units in its two-tower Legacy
project near Brentwood town
centre in Burnaby.

Embassy president Ryan Bosa
said the company adjusted the
pricing on these specific units
because they had “one-off” lay-

outs to fit the structure of the
building and probably weren’t
the most desirable.

Bosa said the summer was also
a slow period for sales, and “we
figured we would do a bit of an
advertising blitz” to spark more
interest, which has worked to dri-
ve more traffic to ales centre.

Developer Ledingham McAl-
lister is offering different incen-
tives on a couple of its projects

2008 Spirit of Vancouver®

Awards Luncheon
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— a $10,000 decorating
allowance on units in its Silhou-
ette project and five-per-cent
cash back on September sales in
its Perspectives building near
Lougheed Town Centre.

Ledingham McAllister presi-
dent Ward McAllister said incen-
tives are offered during slow
sales to encourage buyers “to get
off the fence” so the company
can meet its sales targets, but he
hasn’t seen more than minimal
discounting.

“Idon’t think there’s much dis-
counting going on in the market
at all,” McAllister said. “People
are thinking that prices are going
to come down, and we don’t
believe they are.”

Housing forecasts by Canada
Mortgage and Housing and Cen-

tral 1 Credit Union, he added,
support that opinion.

However, McAllister does
believe that developers will slow
down on new construction over
the next while and “supply is
going to tighten up drastically.”

Mark Belling, president of
Fifth Avenue Real Estate Mar-
keting Ltd., said such incentives
are nothing new — they just
haven’t been needed over the
past few years when investor
buyers were a bigger part of the
market.

“So incentives have basically
shifted from trying to attract
investors in more buoyant times
to the current time when it’s
more about sustainable supply
and demand,” Belling said.

And the type of incentive will

N ET

depend on the market a develog
er is aiming at, he added.

Projects geared toward firs
time buyers, Belling said, migl
use mortgage buy-downs or ott
er affordability options.

The developer Larco is offe!
ing mortgage assistance at it
Morgan Creek development i
South Surrey in its recent adve
tising — $13,495 to $23,095 sprea
out over two years of payments

Decorating allowances o
appliance upgrades, Belling sai
might be more common in prc
jects aimed at more discretionar
consumers.

“Discounts are happening i
the form of incentives, absolutc
ly,” Belling said. “So I think it
great for consumers.”

depenner@vancouversun.co

23/09/2008
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MORGAN CROSSING

LET THE VIDEO BATTLE BEGIN

kay, listen up all you
amateur filmmakers. Are
you ready to strut your
stuff? Showcase your
creativity? Plus win cash,
cool stuff, and big time bragging rights?

Yeah, | thought so. Here's the deal.
Morgan Crossing — that's right, the
Morgan Crossing in South Surrey — has
just announced Video Battle.

Let's start with the basics: create a
video between one and five minutes long
about why Morgan Crossing is such a
great place to live. Film it onsite, and then
submit to videobattle.ca before September
25. Simple, right?

Now, here's the tough part. There'’s
so much happening in this unique, urban-
centric community, the toughest part
may be deciding what to showcase first.
There's the shopping: more than 60
stores ranging from Everything Wine to
Crocodile Baby. Maybe it's the fun-loving
European village-style architecture or the
sizzling 21st Century interior design that
tickles your fancy. And don't forget the
sustainability factor: this is one truly
walkable community where residents are
typically more likely to use two wheels or
two feet than use their car.

Personally, I'm endlessly fascinated
by the eclectic mix of ‘characters’ you
find at Morgan Crossing — from the
super-savvy, 19-year-old who just bought
his first home to the 92-year-old
grandmum who's rediscovered the joys
of being able to pick up fresh veggies
and flowers every evening.

People are friendly too. Over several
visits, I've chatted with twin sisters sharing
a brick-oven pizza at Thrifty Foods, a
police officer who celebrates his
retirement in less than two months, and
a young mom indulging in a mani-pedi at

B C

BY SUSAN M BOYCE

Pure Nail Bar. Every one of them loves the Morgan Crossing lifestyle — even when
the decision to move here came out of the blue.

Bryan Woolley, sales director, laughs as he describes a 30-something professional
who spent a couple of hours people-watching while his financée worked out at the
local Steve Nash Gym. “When she met him at the Mink Chocolate Café, his first words
were: so why aren't we living here? They made an offer the next day.”

And just in case this plethora of imagery hasn't convinced you to grab your camera
yet, here's what you could be missing out on. Grand Prize: $5,000 and an iPad2.
Second Place: $2,500. And if your video is voted the Fan Favourite online, you'll walk
away with $1,000 and an iPad2. Plus, the first 10 eligible entries receive a $100
gift card to Best Buy.

The Morgan Crossing presentation centre is open noon to 5 p.m. daily except
Fridays at 103 — 15775 Croydon Dr. in South Surrey. For more information call
604.582.1336 or visit MORGANCROSSING.CA. For more information about Video
Battle and your chance to win one of these fabulous prizes, visit VIDEOBATTLE.CA.
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ward-winning Morgan Crossing in South
Surrey offers more than contemporary
new homes at affordable prices: it also
puts owners into the heart of a true com-
munity.

“From your doorstep, you are steps from shopping,
fitness centres and restaurants,” explains Morgan
Crossing Sales Director Bryan Woolley. “You can pick
up a quick meal at Thrifty Foods, meet friends at
hotspots like Mink A Chocolate Cafe, fill a prescrip-
tion at London Drugs, or shop at Winners, Best Buy,
and various boutigues,” he adds.

Woolley notes that the demographic of Morgan
Crossing is made up of people from all walks of life.
From the 19 year old buying his first home, downsiz-
ers seeking the convenience of a walkable village,
business professionals, and everyone in between.
They've all discovered the Morgan Crossing lifestyle
and love it.

“This is a place to meet new people and connect
with friends and family,” he says. Designed to bring
people together, the Main Street of Morgan Crossing
is guickly becoming the new downtown for South
Surrey, hosting many community events like outdoor
movie nights and vintage car shows. The price is also
a major factor that has attracted buyers from across
the Lower Mainland to sunny South Surrey.

The Village at Morgan Crossing offers 679 cn fr
one bedroom homes from just $229,900, @

MORE THAN A HOME.
A TRUE COMMUNITY

[ { .
Discover the convenience

sizes that range up to three bedrooms with more
than 1,300 sguare feet - plenty of space for that din-
ing set and king-size bed.

Built by one of BC's leading developers Larco
Investments Ltd., homes at Morgan Crossing feature
granite and silestone countertops, stainless steel
appliances, hardwood laminate floors, and other
contemporary features. Bathrooms, for instance,
come with porcelain and ceramic tile floors.

Morgan Crossing was awarded the NewCity
Design Award from the City of Surrey for Best Large-
Scale Residential; the Fraser Valley Real Estate
Board Award for Best Mixed Use, and is a Georgie
Award Finalist 2011 for Best Multi-Family Low Rise
Development and Best Multi-Family Landscape
Design. It will also win your appreciation after a
single visit,

Visit the Real Estate Presentation Centre, open
daily (except Fridays) from noon to 5 p.m. Located
at 103-15775 Croydon Drive, South Surrey (next to
Thrifty Foods in the Village).

For details, phone 604-582-1336, or visit online at
WWW.MmOorgancrossing.ca

of urban living with the
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DISCOVER THE UNIQUE LOFTS AT
MORGAN CROSSING

argan Crossing in South Surrey was

named Best Multi-Family Low Rise

Development in B.C. at the 2011

Georgie Awards, and the release of

new lafl homes at the Summit House
show the award is well deserved.

“These are true Iofis, You've got soaring, two
starey banks of windows throughout your main Hw-
ing area, and ceiling heights up to 22°" says Bryan
W-:l-:l“ry. sales director, “The ssnse of volumes and
natural light is amazing. It's a very cool, funky
space, and very definitely not your typical condo,”

Mare than half of the 13 lofts at Summit House
have already sold and the rest of these unigue
homes will lkely sell guickly, Waalley notes,

The lofts are all two-bedrooms and range in size
fram 1,026 square feet to 1,261
prices starfing at just £270.900,

value in today's home market.

These are nat cookie-cutter condos: the lofts
are part of the Summit House at Morgan Crossing,
which means high-end finishes including stainless
atesl appliances, gas stoves, safl-close cabinetry,
and hardwood laminate floors,

The Ioft space affers superh flexibility to swit
your lifestyle. Use it as a second bedroom, media
room, art studio, library or whatever else you can
think af! Ta top it aff, some loft homes are narth
facing, offering stunning mountain wiews from the
Warth Shore to Mount Baker and beyond, Imagine
waking up to your 22' ceilings with tall picture
windows showcasing the spectacular views every
muorning.

Hiched inta the mast private corner of the

BCCONDOS.NET

amenities. Residents can stay fit at Steve Wash
Sparts Club, pickup organic groceries daily Tram
Thrifty Foods, and shop at many boutiques and
designer stores including Winners, Calvin Klein,
and |acoh.

The pedestrian friendly village steps away means
you dan’t need your car to meet a friend for a latte,
pickup that last minute gift, or window shop.

Best of all, the lofts at the Summit House are
mowe-in-ready. Wisit the Summil House/Morgan
Crossing presentation centre, open noon to 5 pom.
daily except Fridays at 103 - 15775 Croydon Dr,
[right next to Thrifty Foods in the Yillage) in Sauth
Surrey. For more information call 604.582.1336 ar
visil www.margancrossing.ca.

Exclusive Summit House Lofts
100
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